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+“ Memo.” 


On Thursday morning, 
i March Eighteenth, 1897, 


he Philadelphia © 


Record 


* 
had written orders for and sold 


i 199,907 copies. 


IK. 
fy 








THE REASON: People in Philadelphia 
ix and vicinity sought THe Recorp for 
* the best news of the big fight — and, 
by the way, the paper which people 
look to for the best news is always 
the best for the advertiser. 





For Rates address 
THE RECORD PUBLISHING COMPANY, 
Philadelphia. 
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' Our New Catalogue 


i just received from the printers, can be had for 
the asking. 
We think it is worthy of a quarter of an 


hour of any man’s time. 
There is information in it relative to ad- 


t vertising for country trade. 
: How it can best be done, etc., etc. 

Those who are not interested in country 
advertising should not send for it, because 
catalogues, as well as postage stamps. to carry 
them, cost money. 


| Atlantic Coast Lists, 
; 134 Leonard Street, New York. 
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Vol. XVIII. 
THE EARLY ADVERTISING 
AGENCY. 

By Joel Benton. 

It is usually pleasant and profitable 
to look backwards, if you except the 
case of Lot’s wife. Such a glance in 
an old volume of the Waverly Maga- 
sive of 1853 reveals two considerable 
reading notices (this periodical had no 
regular advertising) of two early ad- 
vertising agencies—those of S. M. 
Pettingill & Co. and V. B. Palmer. 
The first one begins thus: 

““If it were possible for any me 
chanic, merchant or manufacturer to 
ascend to the roof of his shop, store 
or mill, and with a trumpet at his lips 
blow a blast so loud, that not only all 
the city but all the commonwealth and 
all our country could hear it, would 
not every business man appreciate his 
advantage? Would not our leading 
men be willing to pay handsomely for 
such a trumpet? The people would 
know where to obtain the articles that 
were advertised, and the fortunate 
man would make his establishment the 
great magpei of attraction. 

‘* Now, strange.as it may appear, it 
is as true as it is sfPange, in this city 
there is a gentleman who controls a 
speaking tube—where, for compara- 
tively a trifling consideration, any man 
may speak for himself, and have the 
entire nation for his audience * * or 
the neighboring colonies.” 

The notice goes on to tell what Pet 
tingill and his company can do ; how 
they get lower than the regular rates, 
reg@ipt all bills and keep all newspa- 
pers on file, etc. ‘Through them ad- 
vertisers ‘‘in a few hours may impart 
such notice as they desire to the in- 
habitants of the Green Mountains and 
the Granite State, our rock-bound coast 
and the Rocky Mountains. On, on, 
they may speak the news from Canada 
to California, from Maine to Minne- 
sota. Pettingill & Co. will stretch out 
a long arm and scatter their notices on 
the wings of the wind and the wings of 


No. 13. 


the lightning in every State, in every 
city and in every town. So that they 
will be found in morning and evening, 
daily and weekly publications ; at our 
newspaper depots, railway stations, 
hotels, reading-rooms, here and there, 
elsewhere and everywhere.”’ 

The notice goes on to tell the reader 
that there are various ways to adver- 
tise, ‘‘ all good in their way and, to a 
limited-extent, serviceable ; but of all 
methods that have been discovered, 
that of advertising through the medium 
of a good and long-established and 
widely-circulated newspaper takes the 
lead. There is a time in the life of 
most business men that they think that 
some other method will be of greater 
service to them, but, upon trial, find 
themselves to be in error, and books, 
hand-bills, cards and circulars are dis- 
carded, and are considered worthless 
in comparison to the good old way of 
advertising in the family newspaper. 
The regularity of its appearance, its 
news and freshness, make it a medium 
unsurpassed for making any new thing 
public. No family of intelligence is 
without it, and those who are accus- 
tomed to reading would rather do with- 
out one meal a day than lose it.” 

How true this all is! And it doesn’t 
sound as if it had been written fifty 
years ago—for a half century’s experi- 
ence has simply confirmed the doctrine 
and made it fresh. 

Ina subsequent number of the Wav- 
erly, published only a few weeks later, 
the ‘‘reading writer” gives a column 
and a third to Mr. V. B. Palmer and 
his agency. The article says that he 
is the inventor of the agency system, 
having about twelve years before 
(which would have been in the early 
40's) established the first one known. 

A long account is given of the func 
tion of the press as ‘‘the guardian of 
our liberties,’ etc. 

‘*The newspaper is the day-book 
of the world and those who refer to its 
records will be posted up on all mat- 
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ters of business.” To buy to advan- 
teve or to sell at a fair price buyers 
and sellers must consult the press. 
‘** The press is a Drummond light. The 
newspaper goes everywhere. No 
mountain is so lofty, no valley is so 
secluded, no settlement so remote, no 
people so illiterate (in this country) 
but it reaches them. In the study of 
the minister, the office of the lawyer, 
the laboratory of the doctor, the 
counting-room of the merchant, the 
workshop of the mechanic, the mil! of 
the manufacturer, the cottage of the 
peasant and the White House of the 
President, the newspaper is a constant 
and welcome visitor.”’ 

Palmer, it seems, had offices in New 
York, Boston and Philadelphia. In 
New York his sign was on the old 
Tribune Building. The writer speaks 
of him with wonder as doing so much 
business and yet finding time to at- 
tend to so many ‘‘ benevolent enter- 
prises of the day.” He is described 
as ‘‘quietly minding his own busi- 
ness,” as being ‘‘in the prime of life, 
of common stature, nervous bilious 
temperament, and as a fluent speaker, 
a sensible writer.” 


The notice closes with this hint : 
‘*Trade has in a measure become 


transient. The best sign, therefore, 
to secure it is a newspaper advertise- 
ment. It is looked for by the very 
class for whom it is meant, and nowa- 
days, where goods and wares are not 
advertised, it is taken for granted that 
they are not for sale at all.” 

And just so we all are saying to-day. 
Ought not the wisdom of two genera- 
tions since Palmer’s time to count for 
something ? 


SS ed 
SCOTCH READING NOTICES. 


The value of the paid reading notice 
appears to be well understood in Scot- 
land, and it is utilized for all it is 
worth without any ‘‘three stars” or 
“Adv.” at the tail end to spoil its 
force. Glancing through a Glasgow 
weekly paper, we observe the follow- 
ing: 

M. F. Thompson, 17 Gordon street, Glas- 
gow, is one of the best known chemists in 
Scotland. He advertises so largely that his 
name has b a “household word "’ far 
and near. That he does a large business, his 
many shops prove, and yet he carries his re- 
sponsibilities cheerily. His manner behind 
the counter is all that the most fastidious 
customer could desire, whilst the specialties 
for which he has become famous are in such 
demand that he and his assistants are kept 
busy all the day long. His central shop in 
Gordon street is well stocked with everything 





that a first-class chemist can supply, and as 
it is near the leading railway stations, many 
from the country pzy it a visic. His knowl 
edge of his own business is thorough, and it 
is at the service of his customers in selecting 
what will suit them best. He is now in the 
prime of life, and gives himself to his work 
with an intelligence and energy which com- 
mands success. 

A clothier comes in for honorable 
and useful mention in this way : 

For some time back Mr. Revel, 115 Gallow- 
gate, Glasgow, has been advertising trousers 
for 8s. 6d. This is an extraordinary price ; 
and yet, as we have seen the goods, we can 
confidently recommend them for both quality 
and finish. Mr. Revel has been long in busi- 
ness in the East End of Glasgow, and has 
there won troops of friends by his unfailing 
courtesy, and he never fails to please his cus- 
tomers, many of whom come long distances 
to be served by him. They are always re- 
ceived kindly, and no labor is grudged which 
will put them in possession of the very arti- 
cle they desire. There is no hurry nor hard 
driving in the shop, but everything is so ar- 
ranged that business moves smoothly and ex- 
peditiously. 

The ‘‘ puff personal” is apparent in 
every item—in fact, in this country we 
should think it laid ona little too thick 
for practical purposes. Here is an in- 
stance : 

Galbraith. — Mr. Galbraith, 160-162 St. 
George's Road, Glasgow, has a very fine 
stock of goods, which are admirably dis- 
played in his handsome shop. He is but a 
young man, but already he is beginning to 
reap the fruits of his unceasing attention to 
business. His spectacles and eyeglasses are 
a specialty, and his stock in this line is very 
complete. What he calls “ filled spectacles 
and eyeglasses’? may had for ros. 6d., 
and these wear equal to real gold ; besides, 
they are very easy and elegant, and always 

ive satisfaction. Mr. Galbraith’s manner 
Behind the counter is all that a customer can 
desire. 

Here the furniture dealer gets his 
dose or rather Aer dose in this partic- 
ular case. After reading it, one is 
tempted to think more of Miss \i’Con- 
nell than of the goods she sells. 

M'Connell’s furniture warehouse at 77 Gal- 
lowgate, Glasgow, is well worthy of a visit 
by those who are about to marry. If they 
should be so fortunate to call when Miss 
M’Connell js in, and she is seldom out, they 
will find themselves in the hands of one who 
is as well able as any in Glasgow to guide 
them in the choice of what will make their 
homes attractive and comfortable. Her man- 
ner is exceedingly pleasing, whilst she has a 
thorough knowledge of the business. The 
warehouse is much more extensive than one 
would imagine from passing the door, as the 
second floor, which is rove be by an inside 
stair, is very extensive, and ig packed full of 
furniture. Some of the exh¥bits here are 
charming in style and finish, fitted to grace 
the finest home in the city, whilst another 
large flat is set apart for bedding, and every- 
thing that a kitchen eaves, “anion in 
Glasgow will a customer be treated with 

ter kindness, or have his or her wants 

tter supplied. Country orders, also, are 

attended to with promptitude, and many of 
them come daily to hand. 
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The successful business man 

is one who gets all things of 

value for as little cost as pos- 
sible. 


The man who advertises in 


he Sun: 


GETS good value for HIS 
money and is successful. 


That’s a fact. 
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Address: 


The Sun 


New York 
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WELLS OF TRUTH. 


AN OLD ADVERTISER SPEAKS TO A NEWSPAPER MAN, A MEMB.R OF THE 
A. N. P. A., ABOUT A MATTER HE IS NOT ABLE TO UNDERSTAND. 


Advertiser. Well, I have never been able to understand why it is that 
honest publishers like yourselves should not be willing to aid the editor of the 
Newspaper Directory in every way in your power to make his book just what 
it ought to be. 

Publisher. Well, you see the trouble is: If we would tell our circulation 
we have to compete with other publishers who are such liars, 

Advr. But do you really think that other publishers are such great liars 
as you represent them to be? 

Pub. Yes. I suppose that, except myself, there is not a publisher in the 
United States that tells the truth about his circulation. 

Advr. Well, as I understand it, you don’t tell anybody what your circu- 
lation is? 

Pub. No. We can’t compete with 

Advr. Well, a man who don’t tell anything cannot be said to be telling 
the truth, can he? 

Pub. Well, we cannot compete with the liars in the publishing business. 

Advr, Well, if a man wants to advertise in your paper how is he going 
to know what he is going to get? 

Pub. Why, if he really wants to advertise we take him into the bgck room 
and lie to him—confidentially. We steer clear of the directories, though. 

Advr. I have read on a letter-heading used by the Indianapolis Mews the 
statement: ‘‘ The right of an advertiser to know the measure of his purchase 
in circulation is no less than the right of the publisher to know the weight of 





print paper received from the mill.” 
Pub. Yes, I've seen that. That’s another publisher's lie. 
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OREGONIAN BUILDING IN 1853. 
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THE PACIFIC NORTH. (& 


WEST. 


That Oregon was redeemed 
in the late presidential election 
is due to the Portland Ore- 
gonian, the great daily of the 
Pacific Northwest. The Ove- 
gonian is able and honest. It 
covers a great field. The 
Eastern advertiser who seeks 
the trade of the Pacific North- 
west may safely expend half . 
his advertising appropriation | OREGONIAN BUILDING IN 1897. 
with the Oregonian. The 
other half may perhaps be di- 
vided ameng tee or che other ONS 
papers of importance. * * * 

From Editorial, Printers’ Ink. 


the Oregonian 





DAILY, SUNDAY AND WEEKLY 
EDITIONS. 





ITS FIELD 
oA cg Population 
PORTLAND (Orricu.) + - "91,942 E, G. JONES, 


PORTLAND’S SUBURBS . 17,800 iN CHARGE OF ADVERTISING. 
STATE, Oursive of Portiano 


APPROX 4 


275,000 
FF 
WASHINGTON - - - - 375,000 


IWAHO «+ + + « «+ + 100,000 
: The S.C. wi ; 
WESTERN MONTANA - 90,000 S.C.Beckwith Special Agency, 


BRITISH COLUMBIA . . 100,000 
agen Tribune Building, The Rookery, 


TOTAL ..--.- 1,039,142 New York. Chicago. 


Sole Eastern Agents, 
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A CHEVALIER OF THE LEG:‘ON. 


From Le /emps we learn that Rodman 
Wanamaker is henceforth a chevalier of 
the Legion of Honor, “to the great satis- 
faction of the Chambers of Commerce of 
Paris, of Lyons, of Roubaix, ete, which 
know how much is precious a such friendship 
of beyond sea.’ Our Parisian contemporary 
seems to be quite fond of young Mr. Wana- 
maker. It says “that he resides eight 
months by year in asumptuous apartment 
which makes face to that of another famous 
American, Avenue of the Elysian Fields, 
apartment which he prefers to all the habita- 
tions of the new world or of the old. Married 
to a charming French, he is the son of John 
Wanamaker, ex-Minister of Commerce of the 
United States, who has founded, in Phila- 
delphia, on the model of the great shops of 
the Louvre (he is besides the friend of M. 
Chauchard) an immense house of novelties 
which employs 6,000 persons—all simply. 
Associated to his father, to his brothers and 
to his sister, Miss Elizabeth (an exquisite 
oung girl), in the house of Philadelphia, 

odman Wanamaker has made of Paris the 
center of his purchases, and opened also to 
French commerce an outlet which figures by 
aten of millions each year. The Caer he 
has received is a recompense little banal 
which imposes itself for an act as little 
banal.”’ he appreciation ends with the 
statement that, “ sportsman in his lost mo- 
ments, but sportsman far from ordinary, 
Rodman Wanamaker is gone, last year, from 
Paris to London, ia mail coach ; yes, in mail 
coach, without excepting the channel pas- 
sage, since his ten horses and his mail have 
been unharnessed at Calais, embarked with 
all his companions of route, and re- harnessed 
at Dover, awat the starting of a simple re- 
lay.”’ If this wasn’t to deserve the red rib- 
bon, what could be?—J. V. /Ymes, March 24. 


- Sead 
ANARCHISTS AND SOCIALISTS. 


Printers’ Ink is a journal that circulates 
mostly among advertisers. In speaking of 
reform: publications recently it mentioned 
several journals, one of which was the 
Twentieth Century, and stated that most of 
the publications so mentioned go to anarch- 
ists and socialists. Printers’ INK unwit- 
tingly pays a very high compliment to the 
parties mentioned because, for our own part, 
we can truthfully say that the /wemntiet’ 
Century is read only by thinkers, and ad- 
vanced thinkers at that. To the ignorant the 
words anarchist and socialist contain an em- 
bodiment of all that is evil, but to the intel- 
ligent they contain no other meaning than 
that of those striving after better conditions. 
To quote the words of Bryan in his recent 
lecture in this city: “If 1 am what my 
ehen.ies say I am, I cannot complain; if 1 
am not, then calling me so does not make me 
it,’"— Twentieth Century, New York City, 
March 20, 1897. 
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AN INVOLUNTARY ADVFRTISEMENT. 


It is singular that the people who have em- 
barked in a crusade against the department 
stores do not see that they are giving to those 
mercantile establishments the biggest kind 
of an advertisement. They make the as- 
sertion that the great establishments are able 
to sell goods so much cheaper than the 
smaller stores as to make the latter unable to 
compete.—Pittsburg (Pa.) Dispatch. 


~—_ 
Tue pawnbroker should redeem the prom- 
ises made in his ads. 


PRINTERS’ INK. 





MR. MORGAN ERRS. 
To the Editor of Newspape:d m: 

The prevailing opinion among advertisers 
that the value of a publication as an adver- 
tising medium depends wholly upon the ex- 
tent of its circulation works great -injustice 
to the publishers of legitimate country news- 
papers, and is the cause of much pecuniar 
oss both to such publishers and to the ~~ 
vertisers themselves. This absurd and 
d maging idea is unconsciously fostered 
and kept alive by the makers of newspaper 
directories, who, in their zeal to conentie re- 
port the circulation of every publication in 
the land, entirely overlook the more impor 
tant feature of the character of the publica- 
tion. F. F. Morcan, 
Cumberland, Wis., Advocate 

(Mr. Morgan errs.in his belief that circu- 
lation alone determines the value of advertis- 
saa gpen. At no time has the character of a 
publication entered so largely into the selec- 
tion of mediums by the foreign advertiser as 
right now when greater care than ever is 
exercised in the expenditure of advertising 
appropriations. In fact, character receives 
the intelligent consideration of every large 
advertiser in equal measure with the extent 
of the circulation. While the latter is the 
guide-post, the former points the way for the 
advertiser. The “ rigid, inflexible rule of so 
much per inch per 1,000 of circulation for ad- 
vertising space, applied indiscriminately to 
all publications,”’ exists only in the imagina- 
tion, and has no foundation in fact.— Zditer 
New paperdom, March 18, 1897.) 
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AN EFFUSIVE CARD. 

A very grateful widow who has athrifty as 
well as a vivid imagination, unburdens her 
heart in the following unsurpassable “‘card,”’ 
which she recently had printed in the Griffin 
(Ga.) Cadl- 

“Mr. Epiror—I desire to thank the friends 
and neighbors most heartily in this manner 
for their co-operation during the illness and 
death of my late husband, who escaped from 
me by the hand of death on last Friday while 
eating breakfast. To my friends and all who 
contributed so willingly toward making the 
last moments and the funeral of my husband 
a success, I desire to remember most kindly, 
hoping these lines will find them enjoying the 
same blessings. I have also a good milch 
cow and roan gelding horse, 8 years old, 
which I will sell cheap. 

“God moves in a mysterious way His won- 
ders to perform. He plants His footsteps on 
the sea and rides upon the storm. 

** Also a black and white shoat very low.” 

> 
THE RASCAL RESPONDED PROMPTLY. 

Up in a certain town the grocers under- 
stand all the little tricks of the trade. A 
gentleman bought six pounds of sugar, and 
found it sadly adulterated with sand. The 
next day a notice was posted reading thus : 

“* Notice—I bought six pounds of sugar of 
a grocer in this village. From it I have 
taken one pound of sand. If the rascal will 
send me six pounds of sugar J will not ex- 
pose him.” 

The next day five six-pound packages of 
sugar were left at the gentleman’s residence, 
there being just five grocers in the village. 
Boston Record. 


THE ONLY SAFE GUIDE. 
Fancy is not a good dictator in matters of 
advertising. Common sense is the only and 
true guide:—G. 8: Winsbo: ough. 
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WITHIN the last 

six months the 
circulation of the New 
York Times has near- 


ly doubled. 


o% 


The New York Times enters thousands of 
the best homes in New York, where no 
other morning newspaper is regularly ad- 


mitted. 


‘All the news that’s fit to print.”’ 
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ADVERTISING AUCTIONS OF 
HORSES. 


THE MEMBER OF THE FISS, DOERR & 
CARROLL HORSE CO. GIVES HIS VIEWS 
AND OPINIONS. 


Standing on, one of the stations of 
the ‘‘L” road recently, I was attract- 
ed by the poster of the Fiss, Doerr & 
Carroll Horse Co., so much in evi- 
dence nowadays. Chancing in the 
neighborhood a few hours later, I 
dropped in upon the concern and wit- 
nessed a scene extremely novel to me. 
It was one of the regular auction sales 
of horses held by the company. 

In subsequent conversation with 
Mr. Carroll, he gave me the following 
interesting data : 

‘The Fiss, Doerr & Carroll Horse 
Co. was incorporated on the Ist day 
of January, 1896. Mr. John B. Doerr 
is president, I, Joseph D. Carroll, am 
treasurer, and Mr. William F. Doerr 
is auctioneer. Previously there had 
been two companies—Fiss & Doerr 
and Carroll & Connelly. The former 
began business on this site—East 
Twenty-fourth street, between Third 
and Lexington avenues—thirty-two 
years ago. Auctions were instituted 
about 1883. But the radical depart- 
ure of conducting auctions twicé a 
week was only instituted six years 
ago. We do not sell more than 25 

r cent of our stock at auction. 
From that you can infer what an 
enormous business ours has grown to 
be, for, on an average, we sell not less 
than about goo horses weekly at these 
two sales.” 

“*We begin selling at 10 a. m., on 
Monday and Thursday mornings, and 
it’s generally 5 o’clock and after be- 
fore they’re over. We sell all kinds 
of animals. We classify the sales into 
two kinds—second-hand horses, of 
which we sell from 150 to 200 at each 
auction, and fresh Western horses. 
We seldom sell less than 200 to 350 of 
these at these sales.. Our record is 
365 horses in 357 minutes—one at a 
time, not bunched.’’ 

‘Your posters first attracted me. 
Do you do other advertising ?” 

**Oh, yes ; but we only began when 
our auctions became a regular feature. 
Our faith was very small at the outset. 
Experience has, however, made us the 
very stanchest advocates of public- 
ity.” 

‘** Tell me about your experience ?” 

‘* At the beginning we ventured only 
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on limited appropriations and an- 
nouncements in the country weeklies 
and the daily New York Herald. On 
Sundays we usually gave the Herald a 
display order.”’ 

‘* What were the results ?” 

‘*So satisfactory that year by year 
we increased our appropriation. Last 
year it was $30,000, and an equal 
amount has been devoted to the same 
purpose this year.” 

** Do you advertise in the other city 
papers ?”’ 

‘No, or rather very little. Al- 
though I have tried many, no other pa- 
a! seems to do me anygood. So one- 

alf of our entire appropriation goes 
to the New York Hera/d, and very lit- 
tle of the remainder to other newspa- 
pers. Of this remainder the Brooklyn 
Lagle gets the lion’s share.’’ 

** Are you not unjust to the other pa- 
pers, Mr. Carroll ?” 

‘*I think not. Other things being 
equal, I can get fifty replies to my Her- 
ald ads to two or three from all other 
papers combined.” 

‘* How is the rest of your appropri- 
ation spent ?” 

” the remaining $15,000 appro- 
— $7,200 is set aside for the 

ge posters displayed by us on the L 
stations. These are also very effective.” 

‘* That still leaves nearly $8,000."’ 

‘* Four thousand eight hundred dol- 
lars of the remainder will be devoted 
this year to a map of Greater New 
York, together with pictures of the 
company’s buildings, and portraits of 
the firm’s members. This is said to be 
the most accurate map of Greater New 
York thus far published. The plate, 
which is in 18 colors, cost $3,000 ; 
25,000 copies of it are to be distributed 
among our customers and business 
houses, framed and covered with glass. 
The lists of these are made from the 
company’s ledgers and from the direct- 
ories of this and other cities.” 

In conclusion, Mr. Carroll said that 
the reputation which the firm had se- 
cured for trustworthiness no doubt 
helped its advertising greatly, and im- 
plicit reliance was placed upon its 
statements by a host of hotge-buyers, 

J. W. ScHwartz. 


a oe 
A WORD FOR THE EDITOR. 

An editor has been defined as ‘a man who 

carries a pair of scissors in his vest pocket, a 

note-book in his coat pocket and his wealth 


in somebody else’s ket."’ It should be 
added, however, that he carries his brains in 
his own head and is seldom at a loss for a 
happy thought.— Nashville News. 
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CALL 


SPEAKS FOR ALL. 














ESTABLISHED 18656. 


CHARLES M. SHORTRIDGE, 
Editor and Proprietor. 


A GREAT NEWSPAPER 


With a Large 


Circulation... 
Daily Circulation Exceeds 5 . 51,000 
Sunday Circulation Exceeds .. . 57,000 


Recognized as the Family Paper 
of the Pacific Coast. 


The Advertising Agency with whom you do business 
will indorse the CALL as an excellent advertising medium. 


A Test Will Prove its Value to You. 


Further information furnished gladly. 
For advertising rates, address 


D. M. FOLTZ, Eastern Manager, 
34 Park Row, New York. 
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HOW T0 REACH 
EVERY-DAY 
PEOPLE 


If you have something that 
every-day people want and if you can 
make them know that you have it, 
you are on the road toa great busi- 
ness success. 


There is no other way of telling 
these people anything you wish them 
to know, quite equal to the advertise- 
ment in the local weekly. 


There is no other way of utilizing 
the local weeklies quite so cheap, sure 
and effective as the Chicago Newspa- 
per Union Lists. 


CHICAGO NEWSPAPER UNION, 
10 SPRUCE STREET, 93 SOUTH JEFFERSON ST., 
New York. CHICAGO. 


i. 


The States of the Great Middle West contain the rural communities most valu- 
able to the advertiser. An advertisement covering this territory is inserted in the 
1,500 papers of the CuicaGo Newsrarer Union Lists as easily as in any single 
paper anywhere. 
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ELEVEN TO ONE, 


Whether a paper has eleven thousand 
circulation or only prints one thousand 
copies need not necessarily make any 
p~ sothez to an advertiser, provided 
he wishes to use its columns and his 
advertisement is inserted at the lowest 
price allowed to any one. Sometimes, 
however, an advertiser objects to be- 
ing deceived, but it is a question 
whether it may not be just as painful 
to be imposed upon by an outsider. A 
curious instance. of widely varying 
opinions about the issue of one paper 
is shown below : 

Office of } 
“Tue Hore: Recister,” 
R. A. Harrison, General Manager f 
New York, Jan. 7, 1897 
Publishers American Newspaper Directory: 

GentLemen—During my practical absence 

from business through the past three years, 





tens TEMENT OF CIRCULATION OF —-/ >. - s, HOLE 
Sarees read Yors 


Mars. GEO P none, © CO, Publishers of Amerwan Newspaper Directory. 10 
Sim = thus paper for one year 


Be mt at sin Set 2 








janwary 1st, Bed. to December j 1s 
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scopic reproduction of which is repro- 
duced on this page as it appeared when 
returned to the Directory office. 

The special editions indicated on 
the blank, which in the original is 8 
inches by 14, are explained by Mr. 
Harrison as follows : 

(rt) New Year’s edition 

(2) Convention issue Hotel Benefit Ass'n. 

(3) Beginning of summer editions. [There 
are over 7,500 summer hotels. We publish 
the only official list] 

(4) Summer hotel convention 

(5) Preliminary winter edition. 

(6) Holiday and winter hotel edition. 

Shortly after the above came to hand 
the editor of the Directory received a 
letter from another man on the same 
subject of this paper’s circulation: 

New York, March 4, 1897. 
Editor American Newspaper Directory: 

We understand that the publisher of the 
Hotel Register, R. A. Harrison, is giving it 
out that that paper has 11,000 circulation ; 
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by reason of long and painful illness, I .o- 
tice that you have greatly depressed the cir- 
culation of the Hote! Register. Formerly, 
Bates, Lord & Thomas and yourselves gave 
us a circulation of 7,500. 

When this paper was started years ago we 
published the affidavits of N. C. Bowen’s 
manager of the /ndefendent, who was then 
the pressman and mailer for us, showing that 
our circulation w1s 25,000 copies an issue. 

There are 69,00co hotels in the United 
States. We reach nearly all of the prin- 
cigtl ones regularly. They are subscrib- 
ers. Tothe remainder, by a system of sample 
copies in order to induce subsc riptions, we 
send the papers at least once or oftener during 
the year. 

Kindly send your circular blank and we 
will fill it out, and also fill out the substance 
of above statement in the form of a reading 
matter announcement to appear with your 
statement. Yours very truly, 

R. A. Harrison, 
Per Roberts. 

In response to Mr. Harrison’s re- 
quest, printed above, he was supplied 
with the circulation blank, a micro- 


that you intend to print it in your coming 
American Newspaper Directory. 

I have understood that you aim at accu- 
racy in the Directory and do not publish 
statements that are known to be false, and 
the inaccuracy of which you can prove easily. 

We advise you to look into the statements 
made by Harrison, as you know “ foresight 
is better than hindsight,’ and you would not 
like to be held up to ridicule. 

The circulation of the Hotel Register, so 
far from being 11,000, is around 1,000, the 
paid, in fact the entire ma ailing list, compris- 
ing paid subscribers, advertisers and compli- 
mentaries, is less than 601), Of course, 
Harrison would try to get his printer and 
mailing man to stand by him. He is using 
now two reams and a few quires of paper. 
His printer is Scott, 214 William street, 
and Cornish, 18 Rose street, does the entire 
binding and mailing for $3, and you can 
judge from that how big the edition is. 

Every reputable p “ad gives access to its 
circulation books. Try Harrison; you will 
find that he will not let you see his books. 
Verbum sap. Yourstruly, W.H. Rottiins, 

Advertising Agent, care Mabie, 783 Broad- 
way. (Confidential.) 
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The case of the Hotel Register was 
at this point turned over to one of the 
American Newspaper Directory’s AM- 
BASSADORS, who reported as follows : 


My first visit was to Scott, the printer, 214 
William street. I asked if he would tell me 
how many copies of the Hotel Kegistey he 
printed each week. He answered no. He 
said I would have to obtain that information 
from Mr. Harrison. ‘ However,” he added, 
“I print about ;,200 copies each week.”’ He 
did not want this information spoken of as 
coming from him, or his name used. 

I went to the Cornish Mailing Agency, 18 
Rose street, and talked about publishing a 
apeanae about the size and with as much 
circulation as the Hotel Register. It would 
be identical with the Hotel Register in shape 
and size. I asked first the price for mailing 
a thousand copies, which I understood to be 
the circulation of the Hotel Register. He 
said the number mailed for them was 
nearer 2,000 than 1,000, and that the price for 
mailing a paper like the Hote/ Register—six- 
teen pages, stitched trimmed and mailed—at 
the post office would be $2.50 per thousand. 

y next visit was to the office of the Hote! 
Registe', where I saw a gentleman (I think 
it was the publisher). I represented a prob- 
able advertiser, having something to be ad- 
vertised in a hotel paper whose circulation 
was out of the city, and asked him if he 
would tell me something about his circula- 
tion, because I had been led to believe that 
his paper’s circulation was mainly in the city. 
He said there were sixty nine thousand hotels 
in the conntry, and that his paper was just the 
one to use. asked him if he could give me 


some idea of what geveeange of his circula- 
o 


tion was imNew York City, saying that I 
understood his circulation to be 10,000 
copies. He answered that his circulation 
was much more than ro,coo, but that was a 
matter which he did not make public an 

more than I would make my private money af- 
fairs public ; however, he would say that only 
10 per cent of his circulation was in the city. 


The Little Schoolmaster gives pub- 
licity to this case for the purpose of in- 
viting expressions of opinions or votes. 
The parties or candidates are : 

1st. A publisher 

2d. A ‘confidential’’ advertising 

ent. 

3d. A pressman. 

4th. A mailing agent. 

sth. An ambassador. 

The question is, which is the cham- 
pion truthteller of the FIVE? 


MR. HARRISON RISES TO REMARK 


Office of “‘ Tue Horet Recister.” } 
New York, March 23, 1897. 

It is courteous and just for the Little School- 
master to submit the above libelous proofs to 
me before publishing. I reply: 

The “ Rollins” charges are false, ridicu- 
lous and criminal, in fact forgeries, for there 
is no such man as W. H. Rollins at 783 Broad- 
way, and no “ Mabie” even. A detective 
and I personally searched for them there 
yesterday. The tenants there pronounced 
them myths. 

In reply to Ambassador, I beg to say 
neither Cornish or any other agency has ever 
maiied the entire edition of the Hote/ Regis- 


ter. The work is always divided up. Cor- 
nish did not say the circulation was less than 


"ie , 
e does not know what it is. 

I do not believe other hotel papers have the 
small rating you give them. If they do, why 


then the Hotel Register’s circulation is not 


only eleven to one larger, but twelve to one 
greater than theirs. Yours, 
R. A. Harrison. 


It is to be noted that Mr. Harrison 
employs more than one mailing agency. 
That is certainly queer, but who can 
say that it is wicked ?—[Eb. P. I. 


+o ne 
ONE PAPER'S RECORD. 


COVERING 28 YEARS, 


The publishers of LesHe’s /iustrated 
Weekly, formerly known as Frank 
Leslie's, on one occasion instituted pro- 
ceedings in a libel suit against PRINT- 
ERS’ INK for quoting the circulation of 
that paper from the American News- 
paper Directory for 1896 at 12,500 
copies. The editor of the Directory 
said at the time that he credited Zes- 
lie’s Illustrated Weekly with the rating 
E, which means that the paper had a 
regular issue exceeding 12,500 during 
the entire year 1895, in his opinion. 
He further related that for twenty- 
eight years an effort had regularly been 
made each year to obtain from the 
publishers of this paper a circulation 
report that would warrant the publica- 
tion of correct and exact figures in the 
Directory; but since the year 1873 no 
such report has ever been obtainable. 
The paper’s issue, therefore, had been 
estimated each year, as was the case in 
1896. The Directory editor also stated 
that while preparing the 1896 edition of 
the Directory for the press, he twice ap- 
plied to the publishers of Lesfe’s //lus- 
trated for a statement of its actual 
issues, and took pains to report to 
them what circulation rating would be 
accorded if no information came to 
hand. ‘To none of these communica- 
tions was any answer received. He 
says that if in such a case as this the 
publishers of the Directory have per- 
petrated a libel it would seem that a 
book which attempts to report news- 
paper circulations is not permissible, 

he circulation ratings accorded to 
Leslie's Iilustrated Weekly by the 
American Newspaper Diréctory during 
the twenty-eight years the book has 
appeared have been as below: 
In 1869 claims 70,000. 
In 1870 claims 70,000. 
In 1871 claims 77,000. 
Tn 1872 claims 77,000. 
In 1873 accorded 82,200, on panes statement, 

mated. 


In 1874 accorded 49,000, est 
1n 1375 accorded 50,000, estimated. 





i ed 
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40,000, estimated. 
50,000, estimated. 
£0,000, estimated. 
C C 1, or esti'd to exceed 
C C 1, or esti’d to exceed 2 
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The price charged for inserting ad- 
vertisements in Leslie’s Illustrated 
Weekly is 75 cents a line, with 20 per 
cent discount on yearly orders. Ad- 
vertising agents are supposed to pay 
something more than half the one-time 
rates. To compare, in value of serv- 
ice to the advertiser, with the Youth's 
Companion, of Boston, or the Ladies’ 
Home Journal, of Philadelphia, the 
circulation of Leslie's /ilustr ated Week- 
ly ought to be about 125,000 copies per 
week. Of course its rates are very, 
very dear if its actual issue does not 
exceed 12,500 copies per week, or 
even double that number. It is not 
probable that the advertising patrons 
of this paper have much better infor- 
mation about its real circulation than 
the editor of the Directory is able to 
obtain. Asa general thing, it will be 
observed that papers with small circu- 
lations and large advertising rates 
make handsome concessions to adver- 
tising agencies, and (as a rule) equally 
handsome discounts to advertisers who 
come to them direct. There is noth- 
ing so fascinating as a discount. 
With a high rate, &% handsome dis- 
count and a name with age to recom- 
mend, a good canvasser sometimes 
gets lots of business—from new ad- 
vertisers—and makes lots of money 


for himself. 


A RECENT manifesto from the office of 
the Evening News, ot Detroit, says: 
The year 1897 will be a marked one in 
thgadvertising field in one particular— 
latinas will insist more than ever 
on being reliably informed as to what 
they are purchasing. 

Advertising agents everywhere note 
and report a tendency on the part of 
advertisers to turn down the papers 
that don’t tell their circulation. Every- 
body admits that quality is to be con- 
sidered as well as quantity, but quality 
cannot be considered unless the quan- 
tity is known. 


LARGEST CIRCULATIONS. 


The editor of the American News- 
paper Directory says that up to this 
time he has found 4,767 papers in the 
United States and Canada that appear 
to be entitled to a circulation rating 
exceeding 1,000 copies. They are dis- 
tributed as follows: 


New York betbesheten 813 
Pennsylvania............+sse00s 427 
Illinois ........ osesuseegees 393 
GBs 0.2 Hence . ee 317 
Massachusetts.........--+++e0+ 253 
ET sates aw oted adeedcaanaeeee 240 
Missouri.... sstosenses spew ON 
Came. .<cccvcccse. aéers eness 204 
BERGMEGER.cececccsse .. seseee 184 
PEs ccc cevesssesccssdouunees 150 
DEIMREROER, «0000 ccccccscevccoses 124 
EE... -ccscanee o00cet eentes 112 
COE... cous tineues counesees 108 
ee re rte 105 
BOMB ccvc02ces .* teen et eeeee 95 
TT cicckévedenenenseseoorsen 95 
PEE babeaeee'c cosesccccones 76 
GOOTBIR. 0. 22 soccccccccsconce 59 
Commecticut .........ccccccccces 58 
BED swe nccdccorvevceoecseces 57 
TRODRSRENDs occcescccccscoceseecs 57 
PIGOUIRE,. 6.6 ccc ccsccccovevense 53 
Maryland ........-+-eseeesseees 48 
ER cascecccescceseueses 47 
North Carolina...... ab Ob - 
New Hampshire.............--- 37 
CORSERED 0 ccc vccccescccestecee . 35 
Oregon........ veese eoosse BB 
District of Columbia ........... 29 
Rhode Island............. - 29 
Washington ................ we ie 
Sree 25 
se habbncno30s +000 e5ee000 24 
West Virginia esbevcccocess 24 
South Carolina ..............4++ 23 
EEE ere aI 
ce Gstk aehuserénencte 20 
SEE nr 15 
irs ¢bes+cendeeeoshionhe 14 
OO eee peetedenvess 14 
Florida. .. mbes Nine te deqeenas 13 
See 4 « dncaoahenesad 12 

cettnils <igehsotpntcdsenases iI 
ON ER ree 8 
PD. . Jidcestetéiinhevecs - § 
Indian Territory................ S 
SN ckb+ 6 haeinitecdaienedecess 3 
Wis ch danthebstccesenceee 3 
Pinks seutecabudsbevapeoden 2 
EOS t~ 2 
PE sinceiidwoheabdes +cccwe r 
Alaska 


The editor of the Directory further 
states that, very much to his surprise, 
he has been furnished with satisfactory 
circulation statements from more than 
half of these publications of largest 
issue, 

The great daily of Indiana prints con- 
stantly on its letter-head the following 
sentence: The Indianapolis Mews in- 
sists that the right of the advertiser to 
know the measure of his purchase in 
circulation is no less than the right of 
the publisher to know the weight of 
priat paper received from the mill. 
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Tue courts of San Francisco are about to be called upon to decide a curious point as to 
the rights of real property. On Market street stands the Parrott Building, the property of 
the Parrott estate. The buildings adjoining it on each side reach only tq about half its 
height, so that above “ the roofs of these the end walls of the Parrott Building rise smooth 
and unbroken by windows,’’ making an excellent screen for stereopticon advertisements. 
The Lantern Advertising Company, of San Francisco, utilized the walls for this purpose, 
and the Parrott estate ordered it to desist, setting up the claim that the building, both inside 
and out, and the land on which it stands, from the center of the earth to the sky, is its prop- 
erty, and subject toits right to control its every use; that as it would have the right to for- 
bid signs to be painted or pasted on these walls, so it has the right to forbid the placing of 
signs thereon by any other means. This contention will now be passed upon by the courts. 
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ON THE NEWS-STANDS. 


This week PRINTERS’ INK presents nine lists of publications displayed 
on news-stands, Each news-stand in each list is designated by a number; the 
numbers or figures after the name of a publication indicate, therefore, the 
news-stands on which it was found. 


This list was taken in Boston, Mags. Figure 1 indicates T. J. Southwell, corner Colum- 
bus avenue and Dartmouth street ; figure 2, Parker House Stand; figure 3, Old Corner 
Book Store, Washington and School streets; figure 4, John Backup, 117 Dudley street; 
= 5, R. H. Mickeson, Harrison avenue and Dudley street ; figure 6, J. H. Bates, 625 

remont street. 
of Reviews, 12345 The Church, J 
12 Outlook, J 
Scientific American, 
Town Talk, 
The Nation, 
Bra“ley His Book, 
What 
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Delineator, 

Little Men and Women, 
Wheelwoman, 
spousenesd, 


ousewife, 
Golden Hours, 
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Golden Days. 

Rider and Driver, 

Forest and Stream, 

pire, 

Ye rang Folks’ W ld 
o ‘0! orld, 

Open Court, 

Vanity Fair. 

American Kitchen, 
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’ Art Interc 
Month, Book Buyer, 
and Navy Journal, The Rudder, 
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This list was taken in Boston, Mass. Figure 1 indicates News-stand at Young’s Hotel ; 
figure 2, at Parker House; figure 3, at corner School and Tremont streets ; figure 4, at Old 
Court House; figure 5, at ‘Union Station ; figure 6, at Tremont Building. 
i Waverly, 1 "3, 
A&C — News, 
ick’s rary, 
Dp to Date, 
e, 
Yogu 
yew York Tribune, 
Yew York Times, 
srooklyn Life, 
jallery of Players, 
vanity , 
icki from Puck, 


23 
23 
23 
23 
23 
12 
23 
23 
12 
23 
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ny . 
’s Library, 

Puritan, 

Ladies’ World, 

Leslie’s Weekly, 

Home Journal, 

r’s Bazaar, 

1 n, 

Musica! Courier. 

lust. London News, 

Dramatic Mirror, 

Catholic World, 

pulston’s Pop. Science, 
‘ome and Country, 

Nationa! Keview 
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Geen Irish World, 
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indicates the News-stand of W. b. Boothley, Westbrook, Me.; figure 2, H. G. 
onan —t Mills, Me; figure 3, H. M. Burnham, Old Town, Me.; igure 4s Lord 
& Co., Stillwater, Me.; figure 5, Solomon’s, Owosso, Me.; figure 6, Miss L. Pride, N, Wind- 
ham, Me. 

‘erald, 12 York Sun, 1236 Boston Globe, 123456 
How York Boral 12845 Beton Herald, 13456 Cosmopolitan, 12345 
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Saturday Night, 

Cha Book® 

Scribner’s, 

Scientific American, 

Old Town Enterprise, 
‘own 

a York Weekly, 


Chicago Ledger, 
Chicago Blade, 
Harper’s Weekly, 
Forum, 


— 
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Journal, 
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IV. 

This list was taken in Philadelphia, Pa, Figure 1 indicates News-stand at Continental 

Hotel ; figure 2, at Ninth and Filbert streets ; figure 3, at Seventh and Arch streets; figure 

,at Seventh and Chestnut streets; figure 5, at Eleventh street, below Chestnut street; 
} Al 6, at Tenth street, below Market street. 

Frank Leslie’s Monthly, 


Record, 
Harper’s Weekly, 
Penny 2, 
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Scien American, 
Poker Chips (old numbers), 
New York Sun, 
Youth’s Com: ion, 
Electrical Review.” 

ec view 
English Illustrated 


enc w 
“at 


Kkomance, 
Review of Reviews, 
Pocket >? - %, 
Sarony’s Living Pictures, 
jallery of Play: 

rish World, = 


Catholic Times-Standard, 
A. A A. Monthly, 
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Forum, 
Illustrated London News. 
Illustrated London Graphic, 
Figaro Ilustre, 
Nude In Art, 

News, 


Toilet 

Art Ge in’ Mode, 

Bon Ton, 

Art Amateur, 

llustrated American, 

ier’s, 

ey waastte, 

ome Magazine, 
Pash 
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Delineator, 


Vogue, Soci old numbers’ 
selections from Truth, Plectrieat World, ad 
North American Review, Rider and Driver, 
Public Opinion, te, mentee 
strand, Eagineerin 01 
itrand Musical, \y’s Pictorial, vs 
Puck iaprery, Frank 
me Critic » 
standard Dancing Girls, 
3t. Nicholas, ly Sto: 
Godey’s, The Knicke: ki 
Argosy, American Wh 
Harper’s Bazaar, 
v. 
This list was taken in Cleveland, Ohio. Figure 1 indicates news-stand at Hollenden 
Hotel ; figure 2, at Wendell House ; figure 3, the Forest City News-Stand, Superior and 
Square streets ; figure 4, the American House; figure 5, the Rosenberg News Company, 230 
Ontario street ; figure 6, Hecter’s News Depot, Superior street. 

Recorder, 56 Frank Leslie’s Monthly, 
ening Post, The Standard, 
i lew York World, 

ew 
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5 
1 
2 
Af 
5 
5 
4 
4 
8 
2 
3 
5 
2 
4 


er, 
indealer, 
Puck, 
Judge, 
World, 
News and Herald, 
Truth, : 
Life, 
This last was taken in Boston, Mass. Figure 1 indicates news-stand at 1357 Washing- 
ton street ; figure 2, at 1068 Washington street; figure 3, at 414 Tremont street ; figure 4, 
at corner Hawley and Franklin streets; figure 5, at corner Dorchester avenpe and Broad- 
way ; figure 6, at corner School and Tremont streets. 
Athletic, 


of Arts, 
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Judge, 
ncott’s, 

ies’ Home Journal, 1 
Leslie’s Pop. Monthly, 
Leslie’s Weekly, 


4 Every Month, 

Forest and St: 
Boston Globe, 
et z 
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Scientific American, 
VIL 


SeAunrwe we 
SAWMMAWaae 


Petersoi 


8t. a 
Stan. 


Tru 

Up-to- ‘Date, 

Vogue, 

Vanity 

Town "foptes 

Youth’s ¢ ‘ompanion, 
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This list was taken in San Francisco, Cal. Figure 1 indicates Hartwell, Mitchell & Wil 


lis’, 107 Montgomery street; re 2, Cooper's, Market street; 
Washington street; figure 4 ferrie's News Co.; figure 5, Lev 


—- 17 Geary stree 
Art Studies from the Nude, 6 Harper’s Magazine, 
Art Idols of the Paris Salons, larper’s Bazaar, 
A 4 ome Study, 
ypnotic ine 
erald (New rork), 
Art Amateur, orseman, 
Art Interce i. ighways, 
Atlantic Monthly, mauires ( al Sao, 
Argonaut, nternational Stu 
Art, nternat’! lus. Ma 1234 
American Field, llustrated London News, 
Art Gems, dler, 
Anti-Suff: ist, 2 ron Age, 
American Horse Breeder, irish World, 
American Jewess, [llustrated American, 
a. Elec rician, ~~ World, 

A. ‘ine, J 
fia. ck C J sane rterly, 
Biblical World, 6 Judge Library, 
Bon Toi Jester, 
Belles and Beaux, J 
Bookm 12456 Journal (New Yor®), 
Bookse’ le r, Newsdealer and 
Ladies’ Home Journal, 12 


La Costume Royale, 
Lerlie’s Weekly, 
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porteman, 1234 te, 

fe’s Comedy, 
Lippincott’s, 

Lar’ 

La Charme, 

yonen, Saturday Review, 
ent of Truth, 


Ladies? World, 

#& Mode de la Paris, 
al On, 

Luc: 

Mail (Stoc kton, Cal.), 
McClure’s, 


( ‘osmopolitan, 
Current Literature, 
Chambers’ Journal, 
Chatterbox, 
Cosmopolis, 

Clack Book, 
Cassier’s 

Demorest’ ‘8, 
Dramatic Mirror, 
eli 


12 
Metropolitan, 12 
Munse 1 
Mining. & Scientific Press, 
Monitor, 

Month, 

Music and Drama, 
Mining Journal, 

Mining & Electrical Review, 
Modes, 

Modern Mexico, 

Nickell, 1 
North Am. Review, 123 
News Letter, i 
New Orleans Racing Item, 
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3 
3 
2 
1 
1 
23 


45 
45 
34 
24 
24 
465 


Free Press, 
Die Gartenlaube (Leipzig), 
ie Gartenlaube, 
‘nquirer Ciacinadh, 
Electrical 


Baginesring Mining Jour., 
<1 Commercio, 
‘lectrical World, 


echo, 

french Dressmaker, 

Forest and Stream, 
‘arm and Poultry, 
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1 
sew Illus. Magazine, 1235 
I onal, 1245 
“ Y. “Draimatic News & Times, 2 
New Ideas 
New and Magazine, 
New Ori — Times-Democrat, 
National Review, 
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Outlools, 

Overland Monthly, 
Pacific Messenger, 
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a, (St. Louis), 


Pacific Rural Press, 
ome ‘Daye pon a. 
‘olice News, 
Pui 


Power, 
Pickings from Puck, 
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This list was taken in Providence, R.I. Figure 1 indicates Oxley’s, Westeatuster and 
Stuart streets; figure 2, + —~¥ 6 s, North Main and Randall streets; ~~ 3, Husse: 
Broad and Pearl streets ; orris’, North Main street; figure 5, pan Turk’s 


Head ; figure 6, Rielley’s, iat einai street. 


figure 3, Post-Office News Co., 
ins’, 24 Stockton street; figure 6, 


Puck Magazine, 


oo onwe 
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Progress of the World, 
Peterson’s, 
Philosophical Journal, 
Police Gazette, 

Popular Science Moms, 
Pacific Coast Fanciers’ 
Philistine, 
Red Letter, 
Rudder, 

Rocky Mountain New 

Review of Reviews, '123 ai 


Racin 
iepublican (St. Louis), 
Romance, 


© 
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ao 


sere Ne 


New York Wee 
Scientific Am. ttsent, 
Scientific American, 
Standard Designer, 
Scribner’s, 

Sporting Life, 

Selections from Truth, 
Sporting and heey 
Shoppell’s Modern Houses, 
Sacramento Record-Union 
Short Stories, 
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Strand Musical, 

Star (San Francisco), 
Society, 

Sothron’s, 
Something to Read, 
Sunshine, 

Sun (New York), 


Spo! 

Spirit of the Le 2 
Sunshine, Land of, 
Seaso 


Song Journal, 

Snap Shots at Rome, 
Toilettes, 

Times (Los Angeles), 


:th, 
Truth rterly, 

Town Talk, 

Tribune (New York), 
Traveller, 

Tales from Town Topics 
Twink Topics, 


we 


Date, 
4 Fair, 


White’ klephant, 
Wasp, 1 . 


a 


New Y 
Pyeld ome "Stream, 
seokograpaie Mag. 


we 
-~ 





American Jewess, 16 sepattenn Sste & Dusm, 16 Art Amateur, 136 
1 Art Interchange. 16 


American Wheelman, 18% Art, 
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Monthly Balletin, 1 Paahlon'y data 
port Gallery of P 
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Boston Advertiser 
M Light, 

ine, 
elegram, 
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ruth,” Beaux, 
waver! . a Catholic World, 
aver! 

Tadies’ Journal, Musical Courier, 
rout 8 —— pa 
(meres Citizen, all Magazine, 
Irgoeys on 


rradiey ile Book 
joston Advertiser, 
right 
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Donahoe’s, " 
Jelineator, 
-— Illus. Magazine, 


Stem Mexico, louse Wife 


ie, es, iome Mon’ 
Ladies’ Home Journal, 12 {yra’s Journal, Looker 
La Mode de _— . Y. Dramatic Journal, ae of cael 
] Hetional Magazine, Y. Tribune, 
"8 Comedy, , p Hora. 
Metropolitan, 5 
Munsey’s, 
McClure’s, 


Mac. 
] pete 











y Cieoes, 
i inion, 

Tribune’s Scribner’s provsnense Jour. of Com., 

12 30. Pickings from Puck, 

23 





9 2s 
pen Court. 
ocho D’ly Journal, 1 
Poultry Monthly 
pawns Vai ey Gleaner, 
ot, Boston, : 
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Princess rovers, 
L . 
gportins News, 
Young Sports, 














This list was taken in Denver, Colo. Figure 1 indicates Windsor Hotel News-stand ; 
figure 2, Engles & Co.; figure , Hamilton & Kendrick’s; figure 4, Pratt’s Book Store; 
figure 5, Paradice’s, 1 512 Arapa joe street. 

y e, 134 Ow 
Meathly, a4 | Visitors’ Pocket Guide to 
24 Denver, 
24 Home and Country, 
aos Journal, 
45 Only 
ED Wi ket Nally’s R’y Guide, 
Denver T: ¥ 
pe ver my Almanac, 
8t. Nicholas, 
)) 
Century, 
McClure’s, 
45 Strand, 


t3 Family Library, 


NEWSPAPER MEN IN CONGRESS. nae W. D. Vincent, of Kansas, is a 
The number of newspaper men recently hardware merchant, but he was for years 
elected to Congress is unusually large. the editor of the Gia Center Di. ich. W, 
James Rankin Young, of Pennsylvania, is a H. Hinrichson, of Illinois, the hero of the 
correspondent at the Capitol, and for many famous Illinois silver convention, has been 
years was the chief executive clerk of the editor of the Jacksonville Courier and the 
nate. Both the members from South Da- Quincy Hera/d.—Newspaper Maker. 
publishers.” Brow eee go Senta 
ers. Brownlow, of Tennessee, who 
been doorkeeper of the House, & a FOREDAMNED. 
newspaper man; so is Sidney P. Epes. Mr. Paragraphic Serf—Do you believe in pre- 
Cochran, of Missouri, ublishes the St. destination? 
Joseph Gazette. C. B. Landis, of Indiana, Editor—Yes; if > mg subject's a spring 
the editor and publisher of the Delphi poem.--Brooklyn L. 


3 
5 
5 
5 


ar) 
new = 


DHF POOR ne = come 











Te) 


OMe 1900. 
= 00 C0 RO COI Coco 


Denver mee Map of Cri 
Gold and Silver Question, 
Family Herald, 

Windsor 
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NOTES. 


A Cuicaco firm advertises: “* Boys fitted 
out here in everything but breath.’’ 

Lorp & BopGe, Cumberland Mills, Me., 
publish a $1 a year monthly devoted to the 
mail order business, called Snags. 

In an advertisement the manufacturers of 
the Lyndhurst bicycle say: ** There will be 
less printers’ ink and more expert mechanics 
in the bicycle of the future.” 

Messrs. Scuuttz & Comin, chartered ac- 
countants of London and New York, issue a 
work on Newspaper Bookkeeping and Ac- 
counts, which sells for $3.25, and may be of 
value to those readers of the Little School- 
master who are interested in newspaper book- 
keeping. 

A new fakir scheme is an advertisement 
stating that the advertiser will send to any 
one inclosing the sum of one dollar the secret 
of perpetual life. The “sucker”’ who sends 
the dollar receives by return mail a neat 
card, on which are printed the words, ** Don’t 
die.”’—Liverpool Post. 

Tue Chicago 7imes of March 21 contains 
a full page advertisement of the Chicago 
City Railwa Company, in which the com- 
pany states that this is its only way of reach- 
ing the public, and showing that some sug- 
gested legislation in regard to it is unjust 
and unreasonable, The tone of the whole 
announcement is very convincing. 

Tue United States census'for 1890 gave 
the population of Anaconda, Mont., as 3,975, 
and of Butte as 10,723. At the last election 
Anaconda registered 4,150 voters and Butte 
12,618. The last school census in these 
towns showed a population of over 13,000 for 
Anaconda and 45,000 for Butte. It is said 
that 10,000 miners are employed in Butte 
alone. 

Tue law of Wisconsin requires, or appears 
to require, that all establishments handling 
medicines, proprietary or other, shall have a 

harmacist’s license. An amendment to the 
aw, which has just passed the Wisconsin 
Assembly, abrogates this requirement. The 

itation of the subject is due to the Avening 
isconsin, at whose instance the bill was 
prepared and introduced. 

A Bit in the Legislature requires that, in 
New York City, “‘ all tight-board fences must 
come down before Jul~Sst. Wooden fences 
hereafter erected shall be picket or o 
wood and shall not be used for advertising 
purposes. All advertising fences or signs 
shall stand back thirty feet from the street. 
Offenders against these provisions wil] be 
fined $200and dungeoned for thirty days.’’— 
National Advertiser, 

EnGuisu people are dreading the appear- 
ance of a new style of advertisement which 
is already in use in Paris. It is a contriv- 
ance for projecting illuminated advertise- 
ments on the pavements and roadways, so 
agfinged that pictorial or other announce- 
ments succeed each other in a continuous 
procession. The prospects for the nocturnal 

destrian of London are not considered al- 
uring, and it is expected that the society 
which looks after the “‘abuses of advertising ”’ 
will find plenty to do in the near future.— 
N.Y, Evening World. 

Ar the last meeting of the Illinois Press 
Association, Mr. Clinton Rosette, publisher 
of the DeKalb, Ill., Chronicle, said the best 
investment he ever made was his subscrip- 
tion to advertising trade journals to help his 
advertisers in getting up their copy. “If 
there is one man in the town,” said he, 


“that can write up a good advertisement, 
you will find a dozen that cannot get up one.”’ 
b providing his advertisers with such help, 

r. Rosette found that he got more adver- 
tising from old patrons and considerable 
business that was wholly new. He thinks 
every newspaper man should take such pa- 
pers as a business investment that will make 
money for him.— /he Adwriter. 

Tue E. Katz Advertising Agency, of 230 
to 234 Temple Court Building, New York 
City, has arranged with the American Type 
Founders’ Company to wind up the business 
of the Pacific States Advertising Bureau, 
checking and collecting all the outstanding 
accounts, etc. All newspapers heretofore 
handled by the Pacific Smee Advertising 
Bureau will hereafter be represented by 
the E. Katz Advertising Agency. In addi- 
tion, the E. Katz Advertising Agency will 
hereafter handle all the advertising business 
of San Francisco and Northern Pacific News- 

aper Unions, and the Northern Newspaper 

nion of Spokane, Wash., embracing all the 
patent side newspaper lists on the Pacific 
Coast, comprising in all about 325 papers, 

Tue attention of the postal authorities has 
been called to cards which are being circu- 
lated through the post-office. Inspector 
Stuart will undertake to discover the senders. 
The cards have the appearance of advertise- 
ments. In conspicuous type is printed, 
“Shun the Rare-Bit 5-cent cigar,’’ and be- 
neath, in smaller lettering, ‘Manufactured b 
Eugene Vallens & Co.,the oppressors of chil- 
dren and promoters of child labor.”” In other 
expressions the Vallens company is referred 
to as depriving children “of proper food, 
clothing and shelter.”’ This is denied by 
Mr. Vallens. Superintendent Montgomery 
pronounced the cards unmailable. flicers 
of the striking cigarmakers’ unions deny that 
they had anything to do with sending the 
boycott cards through the mails.— Chicago 
Record. 


———— +o 
SMALL MAIL-ORDER ADS. 

Most people who see the hundreds of small 
ads in the household papers have no idea of 
the immense business these ads bring. In 
most cases they bring hundreds and hundreds 
of orders, Often a little three or four-line 
ad in a few papers will make a man or 
woman twice as much as they can possibly 
make working for somebody else, and take 
but little time at that. We know ladies and 
clerks, and even boys and girls, who adver- 
tise and make big money. They fill their 
orders in spare time, the business is all done 
by mail, and even their closest neighbors 
generally know nothing about it. A friend 
of ours ran a five-line ad in three papers two 
times, and it brought him four hundred and 
ninet y-seven ten-cent orders— just $49.70, and 
almost all clear profit.— 7rumps. 

+<o>—_—_—_—_—_ 


Classified Advertisements. 


Advertisements under this head two linesor more 
without asepiay, 25centsaline. Must be 
han in one week in advance. 
WANTS. 


* POKESMAN-REVIEW. 
Ss Spokane, Wash. 


WV AktED To purchase or lease daily in live 
Northern city. “ B.,” Printers’ Ink. 


rmstciass. all-around nwpr. artist wants sit- 
uation, city or country. “ F.,”’ Printers’ Ink. 
M['HOROUGHLY competent business m’g’r is 
open for engagement. “ W.,” Printers’ Ink. 





ends Ay types = et Bor Sale: machinery. See 
fs cightean of 


\ WANTED Printers ore to, try ou r half-to 1 
;2 sonst UCHER ENGRAV- 


Sale.” Just what you 


ING CO., Schum 

7 ANTED—More “printing from the class of 

oon le willing to oye for the best. WM. 
JOHN N, 10 Spruce St. 

AIL order business. No interference with 
4¥i other work. We tell how and furnish every- 
thing. ong NAT'L INST., P.L. 37,Chicago. 
ply —All money oney expended for advertis- 

ing inthe direction of the Hardware Trade. 
of circulation. HARDWARE 
y MAGAZIN E, 271 Broadway, N. Y. 
otented — 
nd sample, any 
have the sample back if we do not 
trade. DIXIANA MEDICINE CO., Sheffield, Ala. 


| Tagg money makers—f ‘or ne 
“4 gn pe Send for 1897 line o aot 
Lots of — ty rt. for , ae 
pas ond extra business 

ER ILLUSTRATING SYNDIt SYNDICATE, (Cenaen, 0. 


] » PURLISHERS. 
Advertisers will think more of your —- 
cation if Foyt es artistic and handsome 


in that shing it. 
Sietch. 8 submitted. W. MOSELEY, fe" Hill'st., 





’ANTED Fe a ne Sy $10,000 or more, to 
W push man scheme, based on 
machinery. ue standard and 

ing, the mark 
deme nm aad yp en pow by 


quality. 4 safeand pleasan can 
increased almost Without P= Don't write 
unless you mean business an CES references in 
first letter. Address “ EMP ”’ Printers’ Ink. 
PREMIUMS. 
SUPERB peemiums. Subscri 
os Send for oanw electros ani 
1 . free. ERNER COMP. 
0} or 7 East 16th St., reel York. 


now are 
established and the 
to 200 percent. Im- 

im t in 


jon winners. 
remium cata- 
‘ANY, Akron, 





SPECIAL 4G) AGENTS. 


A NEW YORK office under under the direction of a 
is one of the best 


investments a newspaper can make. Co’ 
D. LA COSTE, 38 Park Row, New Yo ork. 
diniae 


A DVERTISING MEDIA. 


40 to ous, 5 times, % cts. ENTERPRISE, 
kton, Mass, Circulation 7,000. 


A COSTE’S List. Good papers in active cities. 
4 Rates low. 38 Park Row, New York. 


A DVERTISERS’ GUIDE, New Market, N. J. 6c. 
d line. Cire’n 3,000. Close 4th. Sample free. 


ANY gorton aay 


m advertising ir PRINTERS’ INK 
it of $10 is entitled to receive 
the paper for one year. 


ARGES circulation of any daily newspaper 
LS , the Ga TErTE ‘and BULLETIN ; 
4,000'D Wa La COSTE, New York. 

AYTON ry MORNING ' TIMES and EVENING 

hove SS 14,000 needs’ LO a“ want” for prop- 
erly advertised ds. LA © COSTE, New York. 

7== PIQUA oati enee wants” advertisers who 

it results. cire. than all other 

Piqua dailies combined. LA i“ regen New York. 


I EADING ne n Ohio 
4 outside Cinctanat arr Darton i ay TIMES 
and EVENING NEws, 14,000 dail My LA COSTE, N. Y. 
A* ad in the Kwox County Farm CaTatoour 
Il reach the 


homes of Lg thousand 
eiepiein 


in Eastern and Central Fant Tone-nd 
W. A. bah ee. be 
|; TIMES UNION, of (Al 
circulation ie 


ise capita ety 
ner tes combined. 











at of al ee 


icone JOHN H. FA 
aiierens 
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ADVERTISING SING NOVELTIES. 


a the purpose “of inviti inviting announcements 
of Advertising Novelties, likely to benetit 
reader as well as vertiser, 4 lines will be in- 
serted under this head once for one dollar. 


SUPPLIES. 


7 AN BIBBER’S 

Printers’ Rollers. 

7m for one 5 BRUCE & COOK, 190 Water 
Street, New 

| Ag a es for the printer best and cheap- 

ad No. 1 under “ For Sale. 
Sale copper linotype an ond soe maa for met- 
r annodes ic plates for etchi 
enc ANi'& CO., Inc., ‘Bit aren Bt., Philade 


7 aes PAPER is printed with ink manufact- 

ared by the W. D. WILSON PRINTING INK 
CO., L’t’d, 10 Spruce 8t., New York. Special prices 
to buyers. 


——_—_~+@>—_—__—— 
ILLUSTRATORS AND ILLUSTRATIONS. 


H. SENIOR & CO., Wood Engravers, 10Spruce 
St.,New York. Service good and prompt. 
H°w,% ve—Do you want to learn the 
art oth -tone and zinc etching! Address, 

for nee D. C. BITTER, 67 Wash: m 8t., Chi 


GTERPOTYPE outfits, paper and simplex meth- 
& CN $15. White- on-black and Gra: ranotype en- 
graving meth $5. Book, $1. Circulars for 
stamp. H. KAHRS, 240 E. 33d St., New York. 
UN rec the 15th of June, to introduce our per- 
fect half-tone Sy age = xa d will make the 


he oy in., 1. Send 
 Wentuel, our f-tone 


_= a LMA, re tation for, — = 


been foreman 
xo a” 3S eens 
pana for co; 
GRAVING GO, Younsstows ” 


POR 84 SALE. 
(['tPS—tes ad No, 1. 


roe SALE— ptive circular. news and job office. Send 
for descriptive circular. “G.,” Printers’ Ink. 
= HAVE several SeooitealeD ist presses for sale 
cheap. Also some type. RR, Cleveland, O. 


yaervine and promising ~- + omy news- 


paper for sale cash. 
Those without cash needn't a -; BARGAIN, 109 


., Albany, N. Y. 
( ) STRANDER-SEYMOUR Eoap. web Perfecting 
sold at mod 


erate on reason- 

able terms. Just the press for Publishers w whose 

Pa bedsare too slow. AMERICA gh tt x FOUND.- 
RS CO. See addresses in ad No. 1 below. 


a on 


-* pt si os ad 
t) and ¢ poin 
jlitdle used practically 


to ne good a hee 306 pe ions dp. FARM din guaritiee 


NEWS 00., 5th floor, 215 Madison St., Chicago. 
rinters’ ma- 


A chinery and supplies than all ‘oth 
a er con- 
corns, because our hases enable us to 
jo 2 buy right and sell to otventage, 0 of our cus- 
Why buy the yd See wae awed bom | 
py you no more! 
=. trouble. oMERICAN T' 


, 


Fxg SALE—About 
e (standard 


ity, 533 Delaware 
Denver, 1616 Blake ; Portland, 
San Fra 405 
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ADVERTISING AGENCIES. 


|*. you wish to advertise anything anywhere 
at any time, write to the GEO. P. ROWELL 
ADVERT seat CO., 10 Spruce St., New York. 


aad 
MAILING MACHINES. 


- HE Matchless Mailer ; best_ and om mad 
REV. ALEXANDER DICK, Meridian, 


ORTON mailer, $20; $20; quickest, slickest; makes 
mailing a pleasure, Economy Ww. be r 
Paster makes wra Mii fic he 
time; $¢and up. AMERIC ANTYPE FOUNDEItS 
CO. See addresses in ad No. 1 under “ For Sale. 


PRINTERS. 


6 lhe ere, PRESS, artistic printers, 40 W. 
23d 8 . Y. City. Send for our booklet. 


es and other rinting. NEELY 
‘Est ed. 


| he * ‘INE cai 
uncie, Ind. imates furnish: 


PIG. CO. 


To -WHEATLEY © ATALOGU E COMBINA- 
TION. —_——aa New York. (Fac- 
tory, 201-213 East 12th 


\ het ~ neat, plain, attractive rinting. Cata- 
logues, booklets, werd ci *ts, circulars, 

cards, etc., executed in the finest style. When 

you want a good job—one that you = pee le 

to Mee at and read—come to us. 

INK PRESS, 10 Spruce St., New York 


‘HERE is more in fine prin 

on the surface. It is not 

and presswork. ‘The technique of rinting 
embraces all the various modes of illustrating, 
engraving, etc., a owl of papers, and an 
pot ad training in the blending of inks and 
colo 
The o planning of a unique catal e or booklet 
requires just this knowledge of techalqae that 
the business man hasn’t got, that ordinary 
printer hasn’t time to pe ‘ect eee 3 . 
Perhaps the catalogu epoca can heip you. 
Write to the TROW VW WH STLEY CATALOGUE 
COMBINATION, Home Life Building, New York, 
aboutit. Ask fora copy of “ Printing Pointers.’ 


than 
ty; aeeting 
ood p 


aR ea 
ADVERTISEMENT CONSTRUCTORS. 

Oe F. CHATFIFLD, 210 Front St., 
Owego, Tioga Co., N. Y. 

Wolstax DIXEY, writer of advertising, 150 
St., New York. 

| ay tle: advertising. | _ A, WHEATLEY, 
267 Broadway, New ¥ or 

E 
40 


> WeEAn Se, Spec ae in Advertising, 
Broadway, New York. 
- ROW- she ATLEY, CAT. t, ATALOGUE COMBINA 
TION ; eosnans cata- 
e Bu fidime. New Y 


logues. ay 
ee only writer of “of egclusively medica) and 
drug advertising. Advice or samples free. 
ULYSSES G. MANNING, —_ Bend, In 
CAL ca ol nearest ae AM, 
TYPE FOUN ies’ CO. addresses as per ad 
No. 1 under “ For: Sale,” and get posted on type. 


NV Y little booklet, “ ‘How. 4 hy wes I do for 


the mone: wee pay me for advice. 
CHARLES AUS S Vanderbilt Bidg., N.Y 


23 


( ‘ILLAM & SHAUGHNESSY, Aaveticara, 623 & 
3 6624,Temple Court, be w York. Write 


;) 8ST. ELMO LEWIS, an AY ERTIS- 
, Phila. 


4 ERS’ AGENCY, ~ utual 


66 Rocks PHILOSOPH Y, ae pe ~ facts 
about bookiets, will be mailed any 
business house that writes @ letter for it. E. A. 
WHEATLEY, New York. 
DVERTISING advice free. 20 years’ experi- 
ence enables us to render superior service. 
Advts. written, electros supplied. M. REY- 
NOLDS & CO., Cincinnati, Ohio. 
LL the borders and type used in Prirrers’ 
IK are at the dispo: of people who have 
their advertisements = in type by me. WM. 
JOHNSTON, M, a I ers’ Ink Press, 10 Spruce 
8t., New York City. 
] yarer’s PROV rEaBAL PHILOSOPHY. 
i half burned is easily kindled.” (En- 
glish). If you can customers coming your 
way it is easy to deal with them. Writing ads to 
attract customers is my business. WOLSTAN 
DIXEY, Writer of Advertising, 150 Nassau St.,N.Y. 


A RE you thinking of placing business ! 

Ask Lewis about i 
He places advertising for firms who do a gross 
business of fifteen millions a year. He knows 
something about the value of mediums, and he 
knows what you ought to pay. He can tell you 
what you ought to put in the space after you 
& ~— gf — a buyer of the man your 

‘ests. 

ADVE RTISERS’ ) 
Philadelphia and Buffalo. 


Ww mt can I do with $1,000 in advertising ! 
Ask Lewis about it. 
He writes, plans or places advertising for firms 
who do = regate business of fifteen millions 
ayear. He is daily coming in contact with the 
brightest and most pushing business men in the 
country. What they do and how they do it is 
what he can make of use to you. He will tell you 
ponte hed gy fg 8 money so as to make eve 
cent count »wisis General Manager TH 
paald ERTISERS’ Pe ag Penn Mutual Bidg., 
0. 


Philadelphia and Buff: 
A™ FTER the advertisement has brought mail in- 


eS - its —_ is — ae 4 
ndsupon what is said in rep! 
What do you oes ! “ 


Do you corely send a catalogue, pocket or 
stereo’ letter, and let it go at that 

Are you = to get perhapsone a outof 
ten n inquirs 
can take that list of names you have and 
ma it produce gratifying returns. 

We can doit by a system of persistent adver- 
tising through the culls. 

In our own business we have succeeded in get 
ting an order from at least three out of every 
four men who have written us. 

Ve have accomplished nearly as much for 
vi ery client who has faithfully followed our ad- 
vice. 
Just how we do it,and how much we charge 
for doing it, Fond: = learned by writing us a letter 
about mail adv Gch 

That list of aaanee which has cost you so much 
to ~ isa ve ettable gold : —— if properly worked. 

now the proper 

MOSF 8 & HELM (Cc. fan ‘Helm, Bert M. Moses), 
111 Nassau 8t., N. ara 





a red book 


of mine called ‘* Plain Talk on a Vital Question ’’ tells about 


my own business in a brief way. My b 


I offer to advertisers. 


booklet ‘‘ How ’’ tells of the advisory service 
An expensive 48- -page affair, which I think is the handsomest 


booklet ever issued by an advertisement writer, tells with reasonable completeness all 


about what I do and what I charge for it. 


I will send either or all of these booklets to 


any business man whose letter to me would seem to indicate the right sort of interest. 
1 make booklets for other people, and I am willing to have my ability judged by 


what I do for myself. 


CHARLES AUSTIN BATES, 


and 


Plans, Advice, Writ: 
rs. 


Illustrating for Adve 


Vanderbilt Building, N. Y. 
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A JOURNAL FOR ADVERTISERS. 


Issued every Wednesday. Ten cents a copy. 
— five dollarsa year, in advance. 
Ls back 

in advance, a receipt 
aan subscription from 

) the end of the to 

ed from am, i 

a new edition of Le ge hundred 

ber at same rate. 





tho capboation 2 of the time pa 
Oscar Hirzserc, Managing ‘Bite. 
Peter Doucan, Manager of Advertising and 
Subscription partment. 


New York Orrices: No. 10 Spruce Street. 
Lonpon Acent, F. W. Sears, 108 Fleet St. 
Cuicaco, Bennam & INGRAHAM, 315 Dearborn St. 


NEW YORK, MARCH 31, 1897. 


A LITTLE calm thought before be- 
ginning to advertise saves much irrita- 
tion afterwards. 











Tue best advertiser is not he who 
says the most original things, but he 
who says commonplace things in such 
a manner that the world must listen. 


AFTER two years in Boston as editor 
and manager of the 77ave//er, Charles 
E. Hasbrook has returned to New 
York to accept a position as publisher 
of Zruth. While publisher of the 
Commercial Advertiser Mr. Hasbrook 
made many friends on Park Row who 
are glad to welcome him back. 


READERS of PRINTERS’ INK are in- 
vited to make it a medium of mutual 
help ; to mail toit specimens of curious 
or meritorious advertisements which 
they may run across ; to send matter for 
criticism ; to criticise articles and opin- 
ions that appearin its columns. In 
this way the Little Schoolmaster will 
become even more interesting than it 
is at present—a thing hard to achieve 
perhaps, but still among the possibili- 
ties. ; 


THE three newspapers rs of importance 


in Oregon, outside *ortland, are the 
Salem Statesman, the Astoria A stosian, 
the Pendleton Zast Oregonian, 


THE Boston 7vaveller is taking on 
great signs of activity and the daily 
output now exceeds 60,000 copies. 
Negotiations are under way for two 
new Goss presses, the present plant 
being inadequate to supply the demand 
for the paper.— Profitable Advertising. 


PRINTERS’ INK, 


PRINTERS’ INK has never yet seen a 
reference book bearing the imprint of 
the Funk & Wagnalls Company, New 
York, that was not the best of its kind. 


A WRITER in Zhe Sill Board points 
out that the advantage of the poster 
over the painted sign is, that you can 
change the poster with comparatively 
little expense, while to change sign 
advertisements would cost about as 
much as the original painting did. 


Massey's Magazine, published at 
Toronto, Can., with a circulation in 
excess of twenty thousand copies per 
month, is one of the best ten-cent 
monthlies published, It can hardly be 
classed as a local publication, as can 
most other Canadian magazines, for 
while it gives some attention to sub- 
jects of special interest in the Domin- 
ion, the majority of its illustrated arti- 
cles, stories and poems are of general 
interest. A glance at the March num- 
ber will disillusion the advertiser who 
believes there is no good ten-cent mag- 
azine published in Canada. 


‘*Do you examine and pay for un- 
solicited articles ?”’ is frequently asked 
the Little Schoolmaster, to which the 
reply is, ‘‘ We do. We like to get arti- 
cles from people who have ideas on 
advertising and who have not written 
for us before, because they are apt to 
take unhackneyed views of the sub- 
ject. We pay for all our accepted 
articles on the day of acceptance ; and, 
as many a writer has been happy to 
find, our day of receipt, day of accept- 
ance and day of payment are often the 
same. There is never any delay, and 
unavailable matter is sent back almost 
as soon as it arrives.” 


A FIFTEEN-LINE advertisement, set 
solid without display, costs $18 for 
one week’s insertion in the Philadel- 
phia Ledger. The same advertise- 
ment can appear in the Xecord for 
$10.50, and in the /nguérer for $10.50, 
and the Record and the /nguirer each 
print a Sunday edition, thus giving 
seven insertions for $10.50, against the 
Ledger's six insertions lor $18, and, 
further than that, the daify circulation 
of the Record is fully three times as 
large as that of the Ledger, and the 
daily circulation of the /yguirer is 
fully twice as large as that of the 
Ledger. These curious inconsistencies 
are what make the science of adver- 
tising such an interesting study. 
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ADVERTISING FOR RETAILERS. 


Advertisers 


every where 
to offer suggestions for the promotion of better 
our advert: 


es. Te 
Little Schoolmaster in the Art of advertising) can 
Editor of PBLYTEBS 


booklets, novelties, Tell 


tions to the r ’ LXE. 

F. E. Daniel, editor of the 7exas 
Medical Journal, which publication 
seems to be known by the slang name 
of ‘‘Red Back,” sends a one-page ad 
he has written and designed for the 
purpose of influencing doctors to sub- 
scribe for his paper. It is headed 
with a crudely drawn picture, which 
the editor-artist says is meant to repre- 
sent two country doctors shaking hands. 
The text : 


Doctor, How Do You Do 


without the ‘“‘Red Back’? Subscribers 
write to us that they “‘ cannot do without it’’; 
and as it is absolutely necessary that one 
should “ do”’ in order to live, the Red Back 
becomes a vital necessity. That's logic, but 
it is not literally true ; but it is true that the 
Texas Medical Fournal (Red Back) is a 
great assistance to the “ busy — ad 
in his business, a pleasant and genial com- 

anion in his leisure, instructive always, and 
interesting, too ; amusing sometimes, because 
it is not filled with the dry bread of medi- 





cine, but contains a pleasing variety of read- 
ing—sometimes wit, humor, an apt illustra- 


tion, or even a joke occasionally. Doctors 
like to laugh, and even a smile is better than 
asob. It will serve to make you forget your 
cares for a while ; forget that Johnnie’s tem- 
perature is up this morning, and that your 
antipyretics have not gotten in their work. 
Editorially, such topics are discussed as doc- 
tors like to talk about. In fact, we are pub- 
lishing the best medical journal to be found 
anywhere. 

It is sud generis ; unlike any journal pub- 
lished. It is to the doctor’s usual reading 
about what mince pie is to one’s daily grub— 
* spicy ’’ sweet, stromg, good (you bet), and 
not too rich for the digestion ; it pleases all— 
the doctor’s wife, as well as the doctor, reads 
it, and all praise it. 

Guaranteed the largest bona fide subscrip- 
tion of any medical journal in Texas. 

Send along your subscription, and if you 
prefer to do so you can pay in the fall, when 
you dig your potatoes, but we prefer the cash. 


It does not seem possible that Mr. 
Daniel hoped to secure subscribers for 
his journal by this atlvertisement. I 
Mave never seen a copy of the “‘ Red 
Back,’’ and I am sure this circular prej- 
udices me against it, and would prej- 
udice any doctor against it, ‘‘ country 
practitioner” or otherwise. A good 
physician takes his profession serious- 
ly, and he would hardly look for a 
serious discussion of medical matters 
in a journal which advertises itself as 
‘spicy, sweet, strong, good (you 
bet).”” If the ‘‘Red Back”’ is a hu- 





are invited to send matter for criticism ; to propound problems and 


advertising. newspaper ads, ci ¥ 
troubles—perhaps PRINTERS’ INK (The 
hten them. Address all communica- 


morous publication, designed merely 
to amuse, why a medical publication at 
all? Iam sure I cannot get any idea 
of the character of this journal from 
the advertisement before me, and, if 
for that reason alone, it is not good 
advertising. There is too great a 
contrast between so serious a name as 
the Zexas Medical Journal and the 
matter of the circular. 

* # 

* 

Some very good department store 
advertising is done in New Jersey, 
among which should be reckoned that 
of the Bee Hive, at Newark. They 
write : 

Here is a little advertisement that told the 
honest God's truth about the goods. There 
was never more satisfactory response. A 
big pile of coats dwindled away in a day, and 
every one was satisfied, 


This is the ad: 
SALE OF MACKINTOSHES. 


These are not quite in fashion—the truthis 
this lot was withdrawn from stock some time 
ago and was overlooked. Every one of them 
is worthy, however, as a protector from rain 
and weather, and the price reductions make 
buying greatly in your favor. Come to- 
morrow for 

(Here follow prices and descriptions.) 








Another advertisement is also sent, 
which contains little reading matter 
beyond descriptions and prices. This 
second ad, I am informed, brought 
more people to the store and sold more 
of the goods advertised than any pre- 
vious ad. A small glove item, which 
announced 89c. gloves at 69c., brought 
$71. A paragraph, giving four items, 
with prices, sold 38 boys’ suits, fifty- 
six pairs of boys’ pants and $12 worth 
of caps, all to people who mentioned 
that they saw the ads. These adver- 
tisements belong to that class which 
are beyond criticism, because they 
have proven their success. They are 
well written. and well displayed ads, 
but there is nothing wlio or about 
them. It is not probable that if 
used by another merchant they would 
bring similar results. The reason 
these ads were so successful is that 
they were part of a series of advertis- 
ing, extending over a number of years, 
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having the same straightforward, hon 
est, attractive qualities as these before 
me. I imagine that the people of 
Newark have learned to depen 7 
what Piaut & Co. have to say. The 
character of their advertising from day 
to day has won for it a constituency of 
reguiar readers, who believe what they 
read, and when they see anything 
which they wish at the price, they go 
and get it. I do not know that this is 
so, but I think it must be from the 
facts as presented. This should be 
the object of all department store ad- 
vertising, or of all advertising of re- 
tailers, and that is to reflect the char- 
acter of the store, and to establish 
confidence in its statements by living 
up to them religiously. 
+ * 

Bentley, Bass & Co., of Temple, 
Texas, ask for criticism on their ads 
for their general store. The ads oc- 
cupy too much space for the matter, 
which is set in a stringy, ineffectual 
manner, in too many kinds of type and 
with too much ‘‘ type torturing.” In 
matter they are good, and the argu- 
ments given are cunvincing, but there 
are not enough prices. I would ad- 
vise this firm to adapt their space to 
what theyhave to say, insist on a 
simpler style of setting, with not more 
than two kinds of type in an ad. There 
is nothing so effective and convincing 
as simple type display. A suggestion 
which all retailers, and especially the 
Worcester house mentioned above, 
will do well to consider is the purchase 
of their own type and borders. The 
expense is trifling and the results sur- 
prising. Get enough type and borders 
to supply every newspaper office where 
you advertise ; they will gladly give 
them case room, and in many in- 
stances will buy them for you. You 
will thus secure uniformity and indi- 
viduality. Have one paper set up the 
ad, and send a proof to each of the 
others. A great many stores in small 
towns are doing this with great satis- 
faction and profit to themselves. There 
are some good phrases in Bentley, 
Bass & Co.’s ads, such as ‘‘ Samples of 
anything sampable.” 

** 

Another department store which 
asks for criticism on its advertising 
matter, the Bernard, Sumner & Put- 
nam Co., of Worcester, Mass., does 
not seem to be so fortunate in the 
setting of its ads as the Newark house. 
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Out of a great batch of ads, there 
seems to be not one that is attractively 
or clearly displayed. This may be 
the fault of the newspapers, or it may 
be the fault of the firm, in not having 
a clearly understood, individual style, 
and in not getting upits advertising 
copy in such a manner that the print- 
ers could not mistake its meaning. 
Too much matter is crowded into too 
little space. Thesame style of setting 
is not used twice. Less matter, more 
uniformity as to heads, and more clear- 
ness as to the lines displayed and the 
use of borders would improve this ad- 
vertising immensely. The ads are all 
well written, but as they are confined 
almost entirely to specific descriptions 
of the goods and prices, they would be 
of no advantage to any one else if re- 
produced. Here is an example of the 
introductions to two of them: 


UNDER-PRICE UNDERWEAR. 


Ladies of Worcester, a great opportunity 
is now passing. "Tis not every day great 
crops of muslin underwear are mowed down 
by the 

Sharp-Edged Scythe of “ Cut Prices.’’ 


What matters a little soil, a little mussing, 
or even a little “ offness ” of shape, when you 
can get superlative fine quality for the price 
of ordinary goods. Here are hundreds of 
garments marked down to less than half 
price ; many one-third, many one-quarter. 


WASH DRESS GOODS. 


“We hear on good authority” is a trite 
phrase from the papers. What is “ good 
authority’’? Is it not the“ inside track ” of 
actual events, the gathering of absolutely 
correct facts, from the established central 
courts and exchanges of information ? 

Our counters are perpetual good authority 
on dress goods news ! 

What you see here now—what you will see 
here during the season—you may rely upon 
as being, of its peculiar kind, the correct 
thing. 

Our Spring showings of imported organdies 
and dimities are at present in evidence. Have 
you seen them ? ave you purchased ? 











The same firm sends a handful of 
small leaflets for inclosing in bundles, 
which are well written and neatly 
printed. 

*,* 

Nothing seems to be too good for 
advertising purposes for Mr. Tilton, of 
Carson, Pirie, Scott & Co., Chicago, in 
originality, taste or good printing. 
Two novelties which attract attention 
have come to hand. One is a repre- 
sentation in a flat folder of a paste- 
board suit box, tied with string, and 
bearing a red label, which says: ‘‘ Ex- 
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pressing a hint of the smart gowns and | 
reparing for the new spring season.” 

he other is a pasteboard folder imi- 
tating in color fac-simile a new foul- 
ard silk, with areal pin ticket attached, 
announcing the annual silk sale. In- 
side is a tiny price list introduced by 
these words : 

You may find it a convenience in your silk- 
shopping to have memoranda of such money- 
saving ata as 

THESE PRICES. 

The tiny pages are detachable, and if car- 
ried in your Jortemonnazte will, like the price 
themselves, help to fill your pocket-book. 

CARSON, PIRIE, SCOTT & CO. 
+ * 





‘*Saddle Sense’’ is a booklet put 
out by the Garford Mfg. Co., of Ely- 
ria, Ohio, which urges the merits of | 
the Garford cycle saddles by good text, 
good pictures and good printing. The 
artistic printing attracts the eye, and| 
will insure the book from the waste 
basket. The cover is in four colors, 
with three printings, on coated paper, 
and the booklet is small enough to go 
into an ordinary envelope. It is a 
product of the Lotus Press. 


ad 
READY-MADE ADS. 


[I do not write these ready-made ads. They are 
taken wherever they are found, and c: it is 
= to the author when he is known. Contri- 

utions of bright ads are solicited. The name 
and address of the writer will be printed, if he | 
wishes it to be.—Epb. P. I.) | 





For a Grocery Store. 


You Like to Dea! 


at a grocery house where things look | 
neat and clean; where clerks are polite and | 
obliging; where deliveries are made on 
time; above all where you know you are| 
getting the best in the market at the fairest | 
of prices. That's the sort of house we keep. | 
Call and be sure of it. 








For a Tailor—(By Emerson Du Puy, Des | 
Moines, Iowa). 


HARD TO FIT... 


Somebody told you that you were, per-| 

haps—used that as an excuse to satisfy you 

xitha suit that looked as though it was made 
when you were away fromhome. You MAY | 
have been hard for THEM to fit. That’s| 
one reason why we should like to have you 
get inside of one of the suits that we make 
to order. 

When you come here you choose the cloth 
and you choose the fit, also the make and the 
style. You get what you choose. His 

Spring stock of gentlemen’s fine suitings 
now ready. 

We couldn’t do business unless we fur- 
nished better garments for less money than 
other people. 

Trade is first rate, thank you. 





Yor a Tailor—(By Emerson Du Puy, Des 
Moines, lowa). 


It’s Very Easy 


To be well-dressed, to look stylish, to 
have plenty of good clothes, and to have 
them fit—if—you'll pay the price. But what's 
the price? “Ah, there’s the rub.”’ Gen- 
erally speaking, it’s too much. Too much 
money for the amount of style, quality and 
fit that you think you ought to have. We 
have changed all that. If you can get the 
fit, get the style, get the quality and get a 
low price at the same time, you'll take the 
combination won’t you? his * combina- 
tion’ appears to be a secret to some folks, 
but it’s an open book to us. We'll show you 
how to “‘ work it’? any time if you'll call at 
our store. An elegant line of the new and 
desirable spring suitings are now on display. 
Come and leave your measure. If the meas- 
ure fits the clothes will 





Fora Drug Store—(By ©. H. & ¥. Price, 
Salem, Mass). 


The bicycle-girl knows the burning power 
of the sun, but does she know that Wir: h 
Cream takes the fire out of sunburn? After 
the next sunny ride apply this matchless prep- 
aration which heals, soothes, cools and 
beautifies. It’s death to irritation and don’t 
leave that sticky feeling. 
25 and soc. a Bottle. 





For an Instal/ment House. 
The Baby 
Will Grow 


—and be healthy—out in the fresh air 
and sunshine; a carriage will be better than 
medicine for it. We’ve got the carriage—got 
hundreds of them—the newest of the new— 
spring styles—and you can take your choice 
of the whole lot on credit! 

If you need some furniture, or a carpet, 
you can get that on credit too—no notes—no 
interest. We will make, lay and line the 
carpet for you free of cost. No change for 
waste in matching figures. Pay the bill—a 
little ata ino-dedliy or nenthly. 


For a Dry Goods Store. 


Cling to us and you will follow fashion 
closely. You know how it is in dress goods 
—the choicest to be had are here. Same is 
true of the trimmings. 

We cannot afford for reputation’s sake to 


| have any but the very latest novelties. For 
| reputation’s sake we must have them to offer 


you at the very lowest prices. Not in com- 
petition with cheapness—but costlessness. 

Of the few stores that make any pretense 
of carrying an assortment of trimmings—we 
feel that you will accord to us the distinction 
of having the most exclusive effects. 

Effect is the companion of quality in trim- 
mings’ worth. 

Not only are our showings select—but they 
are fresh and new, and hardtomatch. They 
are the popular fads. Lots of variety—per- 
haps the largest in town. 

Bettons come under the head of embellish- 
ments. We have the buttons—plenty of 
kinds that will suggest their own Settles 
and appropriateness. 

You won’t need to look farther for dress 
decorations. 
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IN CHICAGO. 

Cuicaco, March 18, 1897. 
Editor of Pruxrers’ Ink : 

A soap manufacturer here advertises .to 
put celluloid buttons in certain cakes of soap 
which he sells. The finder of a button is 
given a bicycle. An eight-room cottage, 
completely furnished, is an attraction at a 
big furniture store. Just before the license 
for the selling of cigarettes came into effect, 
some stores which could not afford to pay 
the heavy tax offered as many as five pack- 
ages of cigarettes for a nickel. An anti- 
department store man says that the bargain 
stores thrive on advertising, and that this 
agitation against them is the biggest ad of 
all for the department stores. Nearly every 
saloon announced that it would receive 
special despatches describing the prize fight. 

he various forms of advertising will enter 
into the mayoralty campaign in greater de- 
gree than ever heretofore. C. E, Severn. 


A FARMINGTON MAN’S COMPLAINT. 
Farmincton, N. Y., March 20, 1897. 
Editor of Printers’ Ink: 

A few oie ago I purchased a copy of 
the March Leslie’s Monthly. As 1 opened 
the pages a leaf fell out. pon examination 
I found it to be pages 249 and 250. These 
pages contained sixteen advertisements. 
Among the number were Monarch Cycle 
Manufacturing Co., No-To-Bac, National 
Sepecgeasesce Institute, Bemis Sanitarium, 
Wabash Railroad, Enameline, Illinois Cen- 
tral Railroad, etc., etc. Can it be that Zes- 
die’s charges full rates for these ads, and then 

rints them on loose sheets which are soon 
fost? As an advertiser, I think I should put 
up a strong kick if such a racket was worked 
on me—woayldn’t you? Yours very truly, 

A. B, KaTKaMIER. 


, —— 
A WORCESTER MAN’S IDEAS. 
Worcester, Mass., March 22, 1897. 
Editor of Printers’ Ink: 

Mr. Merchant or Mr. Corporation, do you 
still charge up your advertising to your “* ex- 
pense’’ account? Ifso you are wrong—dead 
wrong. niger we is merchandise, just as 
much as any other thing you buy. Zack inch 
should be charged as merchandise to the de- 
partment which it represents, and your “ad 
man’s”’ salary, if you employ one, should be 
charged same way pro rata to each division. 
Charged up as “ advertising" in a big lump 
poms, $3,000 to $20,000 a year, no wonder 
you think you are spending too much on ex- 
pense when you look over your balance sheet 
at the end of your fiscal year. Do this. 
Don’t keep on in the old way. 

Joun E. Mavuew. 


POUND RATE POSTAGE TO MEXICO. 
Office of ) 
INTERNATIONAL Printers Suppty Co., 
Walter B. Hull, Proprietor. | 

Crry or Mexico, D. F., March 12, 1897. 
Editor of Prixters’ Ink: 

Kindly tell me why it is that you put a two- 
cent stamp on the papers you send me. All 
the other publications that I receive are sent 
through at pound rates, as are the papers that 
are published at this point mailed to the 
United States. 

This is not my business, only I want to 
know if you are ignorant of the laws or that 
you are discriminated against. 

Your little ~ is one of the few things 
that we take time to read, and can assure you 
that it is always appreciated. W. B. Hutt. 


PRINTERS’ INK. 





IN NEW HAVEN. 
New Haven, Conn., March 23, 1897. 
Eviitor of Printers’ Inx: 

Hurlburt Bros., one of the leading grocery 
firms here, recently had two large hens in 
the window, with a nest foreach. The hens 
were perfectly at home, and laid eggs as 
usual. In the background was the sign: 


| YOU'RE THE PEOPLE 
WE'RE LAYING FOR. 





( 





Rogers, Peet & Co., of New York, recently 

ave each Yale man a handsome little diary. 

Fhe idea was an excellent one, as most of 

the fellows made use of them. Yours truly, 
Georce Henry Smitn. 


IN A RESTAURANT WINDOW. 
New York, March 24, 1897. 
Editor of Printers’ Ink: 

I noticed to-day in a restaurant window on 
Upper Broadway a lay figure of a ballet- 
dancer, clad in black satin. She stands with 
one limb at a dangerous altitude, poised on 
the toe of her other foot, altogether making 
an attractive, though rather risque, display. 

.W. Scuwanrs. 


nsackinannailitia ieee 
A STAMP MAN, 
New York, March 109, 1897. 
a eh Printers’ INK: 

The figure of a man made entirely of 
stamps, even to his stove-pipe, advertises a 
stamp-dealers’ business in the Tribune Build- 
ing. Hundreds stop to look at this mask- 
faced individual as he gazes out upon them, 
seated astride a chair. yw. Ss. 


exnniongtinall eal 
“HELP” IN THE OLDEN TIMES. 

A historian of early days in New York City 
recalls the fact that servants of various kinds 
were sold and bound out, even in our North- 
ern States. The period he refers to was from 
1730 to 1786, though the later year did not 
see an end of it. 6n Jan. 4, 1786, the follow- 
ing advertisement sneneal : 

A few German Redemptionists are landed 
from the ship Union, Capt. H and are 
for sale on reasonable terms, one millwright, 
one weaver, one baker, several women suit- 
able for house servants and maids, withsome 
a boys — 1s. , ose 4 

me of se e may nown by a ny 
to Murray, Mumford & Brown. | —- 

Another runs as follows: 

For svete cals, a. megro wench, aged thiry, 
a complons cook, understands all housework ; 
with her Conghter. aged fourteen years, 
to housework; likewise, her two sons, one 

five, the other three years. The above 
slaves are sold for no fault. Apply toJames 
Barclay, No. 14 Hanover Square. 

February 12 of the same year there was 
sold under the will of Lewis Morris, deceased, 
at Morrisiana, 

All the family slaves, the most of them old, 
but they have been bred and in the 
family, and few,if any of them, have failed 

m their services to in the esteem of 
those they have served. 


ADVERTISERS IN HARMONY. 

“It will be a grand sight,’’‘said the fore- 
man of the composing room, thoughtfully. 
“I’m going to stand out and look at every 
inch of that parade.”’ 

_ “There will be some noteworthy people 
in it.” 

“Yes. I wouldn’t for anything miss see- 
ing all those business men who advertise 
moving calmly along without struggling to 
be at the head of the Stumn—iPeo, Siar 
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COLOMBO, ECUADOR, BOLIVIA, PERU. 
Matucana, Peru, Feb. 15, 1897. 
Editor of Printers’ Ink: 


A few words about the press of Colombia, 
Ecuador, Bolivia and Peru may be of inter- 
est to your numerous readers. 

El Comercio, of Lima, was founded in 
1839, and has withstood the various revolu- 
tions—which are no more than riotous elec- 
tions—and is to-day the greatest newspaper 
of Peru. It issues 20j000 each day in two 
editions ; nine-tenths of its circulation is sent 
to subscribers, and all subscribers receive 
both morning and evening edition for the 
same price they formerly paid for the morn- 
ing edition—viz., $10 gold per year. The 
object of two editions is to place before the 
traveling public an evening edition with latest 
telegrams. As both editions are more or less 
10,000 each and sent to the same subscribers, 
there is no gain in occupying each edition. 
It is very queer to see the evening Z/ 
Comercio sold in the morning up to seven 
o'clock, then the morning edition takes its 
place All the other Peruvian papers have a 
much smaller circulation, but are important 
in covering the field. The papers rank as 
named : 

El Comercio, morning and evening daily— 
Oldest and most important paper in Peru ; 
rate for advertising in one edition, 2oc. gold 
per inch per insertion; 10,000 each edition. 

Opinion Nacional, daily— Second best 
paper in Peru, and one of the best advertis- 
ing mediums; circulation, 7,000 per day; 
organ of anti-Government party. 

Ei Pais, morning daily—Very important, 
as it is the President’s organ, and is read. in 
all the officials’ homes in Peru; 5,000 per day. 

El Libre Pensamiento, weekly—The or- 
gan of the Masons of Peru, Bolivia and Ecu- 
ador; has a circulation of 8,000 each week, 
and, asthis paper is very active in opposing 
the Catholic clergy, it is very important to 
advertisers, because it enters fully 8,000 
homes in these countries, as all Masons sub- 
scribe for same. 

El Tiempo, daily—Formerly was a good 
paper, but, owing to bad management and no 
telegraphic service, it now amounts to little. 
Ja Ley and EF/ Pais have taken its place in 
the home. It probably has soo per day. 

La Ley, daily—Organ of Civic party, and 
is becoming more important each day. The 
paper took away from £/ Tiempo 3,000 sub- 
scribers the day it started. 

The Bogota press is led by the great morn- 
ing daily, Z/ Correo Nacionad, and seconded 
by £7 Telegram. Te former has about 
19,000 per day, and the latter somewhat less. 

The Bogota press ranks as follows: 

El Correo Nacional, morning daily. 

El Telegram, — daily. 

Los Hechos, morning daily. 

Ei Orden, weekly (literary). 

In Costogena we have: . 

Porvenir, semi-weekly—10,000 per is- 
s 

Correo de Bolivar, weekly—Fine and im- 
portant. 

Ecuador has only afew papers. La Nacion 
now takes the lead. Bolivia has two fine 
dailies—one in La Paz and £/ Comercio in 
Cochabamba. Also £i/ Sigto XX. is pub- 
lished each week in Cochabamba. 

E. C. Wurre. 


WITHERED BY AGE. 
* Does that joke ?”? asked the humorist. 
“It used to,” said the editor, “ but it is too 
feeble now.’’—Brooklyn Life, 





A CHICAGO MAN’S STORY. 
Cuicaco, March 19, 1897. 
Editor of Printers’ Inx: 

Seeing, in a recent issue of Printers’ Inx, 
some notes respecting advertising in Chica- 
go, I am reminded of something that oc- 
curred a number of years ago. The 7ribune 
then, even more than now, had the lion’s 
share of the Sunday advertising, especially 
of the classified sorts, for all of which it was 
charging 124% cents per line. The real estate 
men, who furnished a large portion of this 
advertising, conceived the idea that they 
were paying too much, and, by agreement, 
called for bids for doing their work. The 
Inter-Ocean (then the Repub. ican) offered to 
do it for 4 cents per line, while the late 
Alfred Cowles, then secretary and business 
manager of the /r/4une, coolly wrote them 
that he did “ not think the 7r#éune would 
for a time advance upon its (then) present 
rate of 124 cents per line,” but if it did it 
would give notice thereof. The real estate 
dealers took umbrage at this, and for three 
or four weeks transferred their favors to the 
Republican, at the end of which time they 
were glad to return to their first love. 

Henry R. Boss. 


el 
IN OMAHA. 
1223 FARNAM ST., } 
Omana, March 19, 1897. 
Editor of Printers’ Ink : 

Ground wiil be broken within ten days for 
the Trans-Mississippi and International Ex- 
position, to be held in Omaha in 1898. The 
board of maragers yesterday decided not to 
es official indorsement to any publication. 

his decision was secured through the efforts 
of the Omaha Advertising Men’s Club, which 
has done much to keep fake advertisin 
down, Since the organization of this club 
small advertisers as well as large ones have 
been educated against fakes, and to-day 
Omaha offers a very poor field for this sort of 
advertising. The club has some thirty-eight 
members, representing all classes of legiti- 
mate publications that have a field for their 
existence, as well as daily and weekly pub- 
lications. Several Eastern dailies have de- 
voted a whole page descriptive of the Trans- 
Mississippi Exposition quite recently. As 
yet the manager of the department of pub- 
ficity has given no paid advertising, although 
a number of propositions are under advise- 
ment. 


—_+ 
IMPROVED ELECTROCUTION. 
Avrora, Ill., March 15, 1897. 
Editor of Printers’ Ink: 
Here is an advertisement which should 
have an influence on this dentist’s business. 


The Chait of Cechocution’ 4 
has no more horrors for timid 
people than the dentist's 
chair. Wehave changed all 
this, however, and we can 
extract teeth o that the op- 
eration is not painful in the 
least. Our bridge work is 
famous for its ine workmaa- 
ship and long wearing pro- 
Ks perties, oe 
DR. B. T, EMIGH. DENTIST, . 
Gar, Pou 8 aad Broatwer, ROOM 218, COULTER BLACE. 


Dr. Emigh could not electrocute me. Could 
he you? Joun Paut Jonszs. 
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AMERICAN ADS IN ENGLISH PAPERS. 
When you take up almost any of the popu- 
lar English weeklies and turn over their ad- 
vertising pages, you are confronted with the 
fact that American advertisers are liberal 
patrons of the space. Hood’s Sarsaparilla is 
using a three columns wide ad, four inches 
deep, and it is appearing on the front or cost- 
liest pages. Quaker Oats occupies a space 
gat inches, and Brooke’s ** Monkey Brand ”’ 
ap usually takes the back page of each of 
the weeklies once in four weeks. Cuticura 
and California Fig Syrup each average about 
% inches single column. Brown's Bronchial 
Troches have a standing ad of 30 lines. Scott 
is using 6% inch double column ads for his 
Emulsion, and is seemingly filling the space 


with Mr. Rose’s matter. Mother Siegel's 
Syrup frequently has whole page rea 
notices, and Dr. h. C. Root (“I cure Fits’ i 


has the smallest of American ads, using only 
one inch single column, and never changin 
the matter. Bromo-Seltzer i is not widely ~ 3 
vertised in England, but it appears in some 
of the weeklies, illustrated and otherwise, in 
various sized spaces. Altogether American 
advertisers make a pretty good showing in 
English publications. It must be remem- 
bered, however, that space is much cheaper 
over ‘there than it is here. Ten dollars 
per inch is the price for advertising in 
‘earson’s Weekly, and 1 believe the same 
rate applies to /#t-Bits. Answers, one of the 
many Harmsworth publications, charges 
$12.50 per inch, and runs two pages of adver- 
tising in addition to the cover. All these 
periodicals claim a circulation of over 500, 
a week, and the claim is probably justified, 
as one sees them everywhere throughout 
Great Britain. Amswers and /it-Bits both 
print a footrule, divided into half inches, on 
the side of their back covers. In spite of its 
lower price, Pearson's Weekly gets the most 
out of its advertising, as its pages measure 
13x10 inches against 11x8% of the other 
two papers named—that is, the type measure- 
ment. Generally the cover only is used for 
advertising purposes, but on a rush, one or 
two of the inside pages are also used. Con- 
sidering this limited space, American adver- 
tisers, it will be seen, make a very good 
showing in the English weeklies. é 
—_ ~oo—___— 


THE POSITIONS ARE SIMILAR. 
The position of advertising manager of a 
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ARRANGED BY STATES. 
MISSOURI. 


Com the fleld — St. Joseph HERALD—8,000 d. 
8,000 5.,9,000w. LA COSTE, New York. 


NEW YORK. 


B INGHAMTON LEADER. 

















Beeaamror LEADER, the tea table favorite. 





BNGHANTON LEADER, leading afternoon 
4) paper a nd the fa favo rite’ vorite family medium. 
Batterie} LEADER, the home paper, filled 
full aire jocmane : yr no boiler 
plate, no e featu a le 
mmanding the fide of its constitu os. 
a . LEADER, first-class penny 
afternoo: . Most important y in 
th confi- 








home and abroad. ly, 80), Weekly, 6 covering 
every issue 1895, Daily, 8, Weekly, 6,600. More 
circulation weekly than than er Binghamton 

weeklies combined. BECKWITH 
SPECIAL AGENCY, Sole gts Foreign Adver- 
tising, New York and Ch 


OHIO, 


I AYTON Morniwe Ties, EVenInc News, 
WEEKLY TIMES - News, "14,000 daily, 4,506 
weekly. LA COSTE, New York. 


:. 











G ALVESTON TRIBUNE. 





GALVESTON TRIBUNE, a money winner. 
(JALVESTON TRIBUNE, the most influential. 








ALVESTON TRIBUNE, prosperous and pow- 
erful. Leads the atmunoon m procession. _ 
(,ALVESTON TRIBUNE makes money for it. it- 
self and will make it for you. Thoroughly 
up to date, with all modern ~~ ap 
ances. A live paper for live p opie. 


Gi Ghey dren TRIBUNE, outs copy counts. 








circulation larger than any new: r 
in Texas. A dividend-payi paying m edium, backed 
by the brainsand capitalofthecity, =» 
YVSrs TRIBUNE, [ paity four pages, 


ped rosperous 

Edd Pres. pu biished by the Gi the y(t 2 Pape Co. w. a 

Fowler, Vice 2.3 

Otred Chase, Sec’y and Bus. Man.; 

Caarenee or Oasdey, Editor. 8. C. with Special 
Agency, sole agents. 





big department store and that of 
editor of a daily newspaper are almost iden- 
tical as regards good generalship over a 
mighty army of qecaiis: If a department 
store advertising manager were to leave his 
position to go out on the street and write for 
a number of small retailers, he would feel 
very much as a managing editor might if he 
stepped down to the place of police reporter. 
One masters a few details, the other man- 
ages many.+-7he Ad-|Writer, St. Louis. 


ae 
PEOPLE DIFFER. 

Many men, many minds. The same ad 
will not sell a thing to all possible buyers. 
What attracts one man may have no attrac- 
tion for another. Most men will take gold 
dollars, but I have seen men hunting for 
coins of certain dates, and they seemed ~ 
care for none other. That’s the advant 
of aseries of ads. Give every good point . 
every ad, but ~ ee some particular 
point | in each ad. ~ Eee catch them 

coming and going.”’ 








+o+—_——_ 
Ans to sell pneumatic bicycle tires need 
not be full of wind, 








WASHINGTON. 
ee oe ; 


GQ EATILE POST- INTELLIGENCER. 
Largest circulation in the State. 











Displayed Advertisements. 
50 cents a line ; $100 a page; 25 per cent 
extra for specified position—i/ granted. 
Must be handed in one week in advance. 


AGRICULTURE. 
BREEDER AND FARMER, Zanesyille, O 


STAMES FOP SOLES TONS... 


athe iltwioy jpeg aeattd byt 
jon o! ‘0! 

of the AMERICAN NEWSPAPER fo 
Oar for 7896, who will PAY A REWARD OF $100 in 
eacb and every case w. it shall be proved that 
the paper was not accorded. 


ILLINOIS. 
EIGHT-HOUR HERALD, Chicago, 17,370. 
MAINE. 
0. C. ADVERTISER, Norway, Maine (loca)), 2,340. 
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The St. Joseph 
Daily Herald. 


An Eight-Page, Seven Col- 
umn Newspaper, containin, 

Lite am gee | Reports from al 
portions of the world. All = 
thenews of St.Josephandthe = 
Great Northwest. 

Intelligent editorial and 
carefullyselected miscellany. 
Full, complete and absolute- 
ly correct market reports. 

Special correspondence 
from Cagtens of neighboring 
States. Published every day 
in the year. Mailed to sub- 
scribers at six dollars per 
year, in advance. We cater 
to a class of reatiers that will 
pay advertisers to cultivate. 


8,000 = = Daily 
8,000 = Sunday 
9,000 = Weekly 
. D. La Coste In charge of 
ah ar Park ated Eastern Adv'ng 
ew York Department 
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MORNING NEWS 


Is the only morning 
paper in Delaware. 
a 
Published in Wilmington. 
ws 
72,000 
POPULATION. 
s 


Does it need any bet- 
ter recommendation ? 
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THE NEWS PUBLISHING CO. 
WILMINGTON, DEL. 
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Colored 
Comic 
Supplement. 






Newspaper Publishers are 
requested to send for free sam- 





ple copies of our 


Ready-Printed 
Twelve-Page 
Comic Weekly 
Supplement. 


Illustrations and matter copy- 
righted. Strictly up to date and 
used regularly by leading East- 
ern Newspapers. Sold under 
usual syndicate conditions. 

Address all letters to 


TRUTH, 


19th Street and Fourth Avenue, 
NEW YORK CITY. 


FUL UU Suu 
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It’s My Business 
To Write Good Ads. 


Ads that you 
can’t get around, 


ATTRACTIVE AND STRAIGHT 
TO THE POINT. 


BAD advertising pays neither 
the advertiser nor the writer. 
GOOD advertising pays both. 
Circulars and pamphlets a 


specialty. 


CLARENCE F. CHATFIELD, 
210 Front Street, 

Owego, Tioga County, N. Y. 

Send for Circulars. NOT Oswego. 
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The Courier 


EVANSVILLE, IND., 


guarantees a circulation: 
Daily, - - 8,000 
Sunday, - 8,400 
Weekly, - 7,100 


This is more than all the 
THREE OTHER English papers 
of Evansville combined can 
show. Our books are open 
to prove our claim. 


W. E. SCOTT, 


Eastern Representative, 
American Tract Building, N. Y. 
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To Lawyers: 


THE ARGUS 
COMPANY ... 


will print your law cases at the 
following prices: 
Per page. 
Law Cases less than 
300 pp. (40 copies) 55c. 
Law Cases, 300 pp. or 
over (40 copies), - } 50c. 


Cover to be counted as two pages. 


These figures are for PLAIN, OR- 
DINAR RY L AW CASE WORK, 
and are for tOxsH (30 days). 


ANOTHER .... 
STRONG POINT 


The Ar, . my 7. will agree 
to DEL WOR WHEN 
PROMISED, M hich, in M esclt is of 
the greatest importance to the legal 
fraternity. 


THE ARGUS CO. 
ALBANY, N. Y. 














The Circulation 


OF THE 


WILLIAMSPORT 


(Pa.) 


Gazette 
Bulletin 


Is guaranteed to be as represented ; 


6,000 Daily, 
4,000 Weekly. 


For rates 
and copies 
of the 
































«*New England's Family Paper.’’ 


Portland Transcript 


The < gtr of the TRANSCRIPT’S 
sixtieth birthday finds it with a 
circulation of over 


23,100 Copies 


go per cent of which go to New 
England families. 

Advertisers who understand the 
conditions in Eastern New Eng- 
land use the TRANSCRIPT. It pays 
them well. 

We think it will pay you to 
write us. Our rates are never 
broken. They are not high, the 

ce and time discounts are liber- 

, and good position is assured. 


TRANSCRIPT CO. 
Portiand, Maine. 
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We are 
Here 


to answer questions as well 

as sell presses. 
Enter 
with us and we will try to figure 


intc a correspondence 





with you so you can equip your 
press room profitably with our 4, 
6 and 8-page ** MULTIPRESS’”’ 
“NE w | 


or with our yapid 


MODEL”’ WEB. 





Make... 
Advertising 
Pay..s-s 
e-e<2 
THE 


Evening 
Journal 


OF JERSEY CITY, N. J., 


Was a daily visitor during. 1806 
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to no less than 


I a O35 Families 


in the wealthy suburban popula- 
tion of Hudson County. 


The MEDIUM that reaches 
Press & Mfg. Co. 15,035 families must pay | 


6 Madison Avenue, New York advertisers. 
334 Dearborn Street, Chicago | 


We have also a fund of infor- 
mation about our **CENTURY ” | 


PONY for your job room 


Campbell Printing 





The Des Moines 
Daily News... 


Stands for honesty, independence and wholesome 
pPogress among respectable one-cent papers. . 


The Des Moines Daily News 


Stands for successful one-cent journalism in Iowa, 
and stands alone. ‘so? Oy 


The Des Moines Daily News 
Printed and sold ees the entire year 1896 a 
daily average of ». etoarine . 


15, O19 


copies—SWORN TO. 





EASTERN OFFICE, 150 Nassau Street, New York City. 
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THE ONE 


New York City news- 
paper that in recent 
years may be relied upon 
~ to tell its actual issues 
to all who wish to know 
them is the # # # & 


EVENING POST. 
None sustains its prices 
better or holds its ad- 


vertising more firmly. 


— Printers’ Ink, New York, 
February 3, 1897. 
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This is what the advertiser in many agricultural 
papers finds to be true. The rates seem low, circula- 
tion large, but the business does not come, Not so 
when using the old and reliable semi-monthly 


Farm and Home. 


Its readers are the good farmers, buying farmers, 
paying farmers. No “hard plowing”’ when using 
this paper. It pays. It covers the farming popula- 
\ tion from coast to coast, and you know that 55 per 
cent of the population are farmers, 


See if this paper is on your list, 


NN 
\S Che Phelps Publishing Zo., 
NN 
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SPRINGFIELD, MASS. CHICAGO, ILLINOIS. 


204 Dearborn Street. 
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| 
| The is receiving the aid and 
encouragement of combined 
Bloody Europe against the brave 
Turk and Christian Greeks... 


The aid and encouragement of the 
masses in and about Chicago 
is being extended constantly by 


The Chicago Dispatch, 


By JOSEPH R. DUNLOP. 


| 
| 


Its Advertisi Col 
| Ne Meee Celene, TT 
|| Its Circulation, 


FFFTFTSS 


The Weekly Dispatch 


is the.only Free Silver Weekly cov- 


| ering the South, Middle and North- 
western States, Circulation, 50,000. 
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EASTERN OFFICE: HOME OFFICE: 
| 517 Temple Court, 115-117 Fifth Avenue, 
| 


New York. Chicago. 
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? 
PrUrcte Btititititt 
It is because i 
its readers are of the well- (- 
* 
to-do class that the iz 
L 
° ‘ a 
Philadelphia | - 
= 
ress | 
= 
is the most profitable medium " 
for advertisers in the State | 
of Pennsylvania. « w ww _ 
a 
~The Press is | 
the greatest |b. 
want medium | 
in Philadelphia. * 
% L 
Largest two-cent Circulation. | |- 
mUTICtet tris ititiss 





f The Dependence and Guide. cq 
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Messrs. Geo. P. Rowell & Co.'s 
American Newspaper Directory has 
long since earned the reputation of 
being the best of its character. It con- 
tains the results of patient, expensive 
and systematic effort to secure all at- 
tainable information of interest con- 
cerning American Newspapers. The 
work has been honestly done. This 
will not be questioned by any unprej- 
udiced examiner. The most impor- 
tant question is circulation. In attempt- 
ing to give this information the Editor 
of the Directory encounters his most 
difficult work. As a rule, newspaper 


concerning the circulations of their pa- 
pers. It is the aim and necessity of 
the Directory to give the truth instead. 
The result of this difference of purpose 
is inevitable—a great deal of criticism 
and abuse from publishers whose un- 
truthful statements have not been ac- 
cepted by the Editor of the Directory. 
The attacks of papers of this class 
upon the corrections of the Directory 


-have, however, been unsuccessful in 


| publishers lie, directly or indirectly, 


affecting general confidence in the char- 
acter of the work, and Geo. P. Rowell & 
Co.'s American Newspaper Dixectory 
is to-day the dependence and guide, in 
a greater or less degree, of every large 


advertiser in the country. 
—Chicago (1li.) Daily “ews, August, 1880. 
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Summer Resorts 


reach the wealthiest 


St. Louis people by advertising in 


The St. Louis Star. 


ITS READERS 


in the great Southwest spend their 


Summers Ou t-of-t« wn. 


To Captiire them for the coming hot spell 


EIKER, 148 Tribune Building, 


NEW YORK CITY. 


a 
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Age, High Character, 
] National Reputation, 
Great Circulation, 


Unbounded Popularity, 
Public Confidence 


| Count for Anything, 


There is 
H N no Advertising 
More Productive, 


More Economical, | _ 
More Far-Reaching, More Desirable 


Than that afforded by 


the different editions of 


T he Detroit 
Free Press. 


In Typographical Appearance 
unexcelled by any newspaper. 


The Leading General Advertisers 
use. The Free Press continuously. 


It will prove a good medium for you. 





For Information and Estimates address 
R. A. CRAIG, Eastern Manager, 
41 Times Building, New York, or 
The Detroit Free Press, Detroit, Mich. 
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"ALMERICAN. = 
AGRICULTURIST. 


THREE EDITIONS. 


No Waste Here. 


No waste circulation tc pay for when you 
use this weekly. Each edition covers the 
field thoroughly, and the circulation is 
guaranteed. Don’t fool yourself by thinking 
“THERE ARE OTHERS.” Thereare others 
but not as good. 

THIS GREAT WEEKLY is to-day the 
strongest agricultural weekly issued, aud 
is divided as follows: 


American Agriculturist 


NEW YORK. 
Covering the Middle 


and Southern States. 72,000 Circulation. 
Orange Judd Farmer 


CHICAGO, ILL. 
Covering the Central 


and Western States. 57,000 Circulation. 
New England Homestead 


SPRINGFIELD, MASS. 














Covering the New 
England States. 


The Total Circulation Each Week is 


165,000 


A postal to either office will give more information. 


Orange Judd Company, 


New York. Chicago. Springfield, Mass. 
52 Lafayette Place. Marquette Bldg. 27 Worthington St 





36,000 Circulation. | 
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THE CONFESSION OF AN AD- 
WRITER. 


Richard E. Bird. 


If you write your own ads you proba- 
bly have long since decided that one 
of the hardest things in the world is to 
tell an old story more than five or six 
times in a new way, especially if you 
want the new way to be a good way 
every time. 

Your expert Ar adwriter lays down 
tules for adwriting that are simplicity 
itself. He tells you that the way to 
write your ad is—to write it. Tell 
your story in the most simple, direct 
way ible. 

That's all right the first time, but 
how about telling the same story every 
day for a month or every week for a 
year? 

Oh, well, says your expert, you must 
get up a new story ; ads are news, and 
your ads ought to be as fresh and 
sprightly and interesting as the regular 
news columns. 

But the news columns are not always 
fresh and sprightly, or if they are 
sprightly they are not always truthful, 
if we may believe the critics of the new 
journalism. If the news-gatherer, with 
the whole world before him, cannot 
get up a readable paper without mak- 
ing an occasional journey to the land of 
fakes, how can you expect a business 
man, who must confine himself to the 
truth, and the truth about one small 
business at that, always to have a new, 
readable, sprightly, interesting story ? 

I confess that I’ve told the same tale 
many a time and in very much the 
samie manner. One of my contracts is 
the preparation of advertising matter 
for the two Hosterman publications— 
Farm News and Womank nd,of Spring- 
field, Ohio. The story of these pa- 

rs is simplicity itself. Farm News 
is a first-class agricultural monthly. It 
has a recognized admitted standing 
among the papers of itsclass. All over 
the Mississippi Valley—in fact, in 
every State in the Union—it is read 
and prized. Its editors know the farm- 
er and his family, and know how to 
make the paper one of the family. It 
“gets up next” to 80,000 farmers 
every month. Its circulation is rapid- 
ly growing, and the publishers are glad 
to show any advertiser its circulation 
books and mailing records. Its rates 


have been revised to suit the times 
we've been going through. 
Womankind s story is as simple. It 


is a popular monthly, devoted especial- 
ly to things in which women are in- 
terested. Since the first of January 
25,000 new paid-in-advance subscribers 
have been added to its list. It’s hand- 
somer and better every month. Hun- 
dreds of subscribers take the trouble 
to sayso. Its popularity is explained, 
I think, by the fact that while there’s 
not a line of trash in it, it doesn’t 
shoot over the heads of the mass 
of people. Ninety per cent of the 
married women of this country are 
their own housekeepers; those are the 
people to whom Womankind goes with 
practical suggestions of help and com- 
fort. 

There’s the whole story of both pa- 
pers. The only thing I can do is to 
tell it over and over again. No rhe- 
torical flourishes are going to add any- 
thing to it. It does no good to talk of 
results, for the experienced advertiser 
knows whether such papers will give 
him results or not, and all I could say 
in fifty issues of PRINTERS’ INK would 
not change what he knows. 

Of course, there are occasional items 
of news that I can work in. When an 
advertiser writes in telling of results 
beyond all expectations—that makes 
good ad material ; when 1,000 new 
subscribers are received in a single day 

—that’s worth using, but in the main I 

tell the same simple story over and 
over, and if I am tempted to tire of it 
my only consolation is that the truth 
wears well. 





‘THE DICKEY BIRD.” 

The Dickey Bird is a new advertis- 
ing leaflet, gotten out once a month by 
the Hosterman Publishing Co., of 
Springfield, Ohio, in the interest of 
their several publications. Among the 
things Zhe Dickey Bird says are : 

‘« That a great many people have to 
see an ad a great many times before 
any very great impression is made upon 
them.”’ 

‘*That while the wise advertiser 
does not follow fads nor fashions in ad- 
vertising, he is very quick to turn a 
popular fad to his own account if he 
can.” 

‘“ The advertisers who want to reach 
farmers lose if they don’t use Farm 
News.” 

‘*That a man does not have to be- 
come a crank on advertising to do 
business successfully, but the more en- 
thusiasm he has the more business he 
is likely to do.” 





a we oe 




















nila tll cll tellin laren slr ll tall tela dll til a tlie ad ste ste _ _— 
~~ = oe we ae we we we we oe aP aP ae oP Oe 
owe wy we ae ae ae ae ee oP ee ee a 
Aan a ¢ 
. 





PRINTERS’ INK. 





a 
The First Newspaper 


IN PENNSYLVANIA TO ADOPI 


THE MERGENTHALER TYPESET- 
TING MACHINES was the 


Oil City Derrick 


The DERRICK is just that progressive 
that it leads in everything, whether in its me- 
chanical or editorial departments, its telegraphic 
news or oil market reports. It is read by 
people who must have the best. YOUR 
advertising in the DERRICK will always 
be in good company and bring results. 


THE DERRICK PUBLISHING CO. 
OIL CITY, PA, 


\ 


W. E. SCOTT, 


Eastern Representative, 
American Tract Building, N. Y. 
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Papa, what are Kye-pans ‘Vabules? 
My son, what does A, N. N. spell? 


~ Ann, 


What does A. N. spell? 

That spells Ann, too. 

Then Ans might spell Anns, might it not? 

Sure ! 

What does R. I. P. spell ? 

Rip! Of course. 

Then R. I. P. A. N. S. spells Ripans with the accent on 
the Ap not rye-pans. 

But what does it mean? 

Do you know the word C. A. B. A. L.? 

Yes, my teacher told me about it yesterday. Inthe time 
of Charles I. the first King’s Council consisted of five men 
whose names were Clifford, Arlington, Buckingham, 
Ashley and Lauderdale and people called them the 
Cabal, making the word from the initials of their name. 

Well, R-I-P-A’N°S is a word created in a similar way. It 
is composed of the initial letters of six substances much 
used in medicine, Rhubarb, Ipecac, Peppermint, Aloes, 
Nuxvomica, and Soda, and your mother Says that for 
profound depression and exhaustion and for that die- 
away sensation a Ripans Talule is a specific. Ripans 
Tabules are a remedy for stomach troubles, and stomach 
troubles are the basis of nearly all sickness. One 
gives relief. 

Oh! 
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To Appear 
Quarterly 
Henceforth. 


The American Newsparer Directory for 1897 


will appear June 1. The Directory will be revised 





and reissued September 1 and December 1, 1897, and 
regularly thereafter once in three months—March 1, 
June 1, September 1 and December 1, 1898. Forms 
will close August 1, November 1, February 1 and 
May 1, and always one month in advance of the 
date of issue. Corrections will be made daily as 
authenticated information is received or obtained. 
The price of the AMERICAN NewspaPerR Drrect- 
ory will be $5, as heretofore. For $25, if paid-in 
advance, subscribers may receive all the four issues 
of the Directory of a year and Printers’ /nk (issued 
weekly) for one year, thus having always the latest 
information, and in consideration of the payment 
($25), strictly in advance, the subscriber may have 
the privilege of applying to the office for special 
confidential reports whenever wanted. Address 


orders to 


GEO. P. ROWELL & CO., Publishers, 
No. 10 Spruce St., New York. 
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the return of prosperity or o 
the superiority of my Inks a 


In October, 1896, my orders averaged 35 per 
day, in November 37 per day, in December 35 per 
day, in January, this year, 39 per day, in February 
43 per day, and so far this month 49 orders per day. 
This is a total increase of forty (40) per cent in six 
months. No other ink house in the country, and, I 
can safely say, the whole world, can show any such 
increase, taking into consideration that I never em- 
ployed an agent, and that every order was accom- 
panied dy the cash. On one point I make no excep- 
tion—cash must come with every order. This isa 
rule I have not varied from, although I have filled 
nearly thirty thousand (30,000) orders since the 
cash-in-advance system was adopted. 

I carry a stock of every grade and shade and I 
never want a customer to buy more than is actually 
needed. I sell a quarter-pound can with as much 
pleasure as a 500-pound barrel. I try to please 
everybody and secure the trade. 

If my inks are not found as represented I buy 
them back and pay all charges. There are three 
inks for which I charge 50 cents a 4%-pound can— 
Carmines, Bronze Reds and Fine Purples, Any 
other job ink under the sun I am glad to match at 
25 cents a 4%-pound can. My news ink is the best 
in the world and is sold at 6 cents a potnd in 25- 
pound kegs and 4 cents a pound in 500-pound bar- 
rels. Send for my price list. Address 


PRINTERS INK JONSON, 


8 Spruce Street, New York. 
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RIDE IN THE STREET CARS. 


If you can tell them in thirty words, and a 


good picture, what you have to sell, they will 
buy from you. 

If you*can’t, you can get a good man to do it. 

If only your goods are good. If you have 
goods to sell that people need. 

The Street Cars will sell them for you. 

The cost is small as compared with other 
methods of advertising. The results are great. 


Write us for particulars. 


GEO. KISSAM & CO. 


253 Broadway, NEW YORK, 
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day, in November 37 per day, in December 35 per 
day, in January, this year, 39 per day, in February 
43 per day, and so far this month 49 orders per day. 
This is a total increase of forty (40) per cent in six 
months. No other ink house in the country, and, | 
can safely say, the whole world, can show any such 
increase, taking into consideration that I never em- 
ployed an agent, and that every order was accom- 
panied dy the cash. On one point I make no excep- 
tion—cash must come with every order. This is a 
rule I_have not varied from, although I have filled 
nearly thirty thousand (30,000) orders since the 
cash-in-advance system was adopted. 

I carry a stock of every grade and shade and I 
never want a customer to buy more than is actually 
needed. I sell a quarter-pound can with as much 
pleasure as a 500-pound barrel. I try to please 
everybody and secure the trade. 

If my inks are not found as represented I buy 
them back and pay all charges. There are three 
inks for which I charge 50 cents a 4%-pound can— 
Carmines, Bronze Reds and Fine Purples. Any 
other job ink under the sun I am glad to match at 
25 cents a 4%-pound can. My news ink is the best 
in the world and is sold at 6 cents a pound in 25- 
pound kegs and 4 cents a pound in 500-pound bar- 
rels. Send for my price list. Address 

PRINTERS INK JONSON, 


8 Spruce Street, New York. 
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PEOPLE 
WHO BUY 


RIDE IN THE STREET CARS. 


If you can tell them in thirty words, and a 
good picture, what you have to sell, they will 
buy from you. 

If you @an’t, you can get a good man to do it. 

If only your goods are good. If you have 
goods to sell that people need. 

The Street Cars will sell them for you. 

The cost is small as compared with other 
methods of advertising. The results are great. 


Write us for particulars. 


GEO. KISSAM & CO. 
253 Broadway, NEW YORK, 
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Get Your Advertisement Right. 


There are many difficulties to be overcome 
in doing successful advertising. The advertise- 
ment should be attractive so that it may be 
seen. It should have a good position so as to 
be more likely to be seen. It should go into 
papers of high character so as to get the im- 
plied indorsement that such a paper imparts to 
all matter seen in its columns. It should go 
into papers of great issue so as to reach as 
many eyes as possible, and finally it should be 
so worded as to make it probable that when it is 
read by any one likely to want the thing adver- 
tised he will be moderately certain to wish to 
examine or learn more about the particular sort 
that the advertisement he is reading is directing 
his attention to. Many well displayed and well 
placed advertisements have only the effect of 
convincing the reader that—whatever he may 
want—he does not want the thing about which 
he is at the time reading in the well displayed 
and well placed advertisement before him. 
When preparing your advertisement ask your- 
self this question: If I wished to buy goods of 
this variety, is this the sort of advertisement 
that would be likely to take me to the store 
where they are sold? If it is not of that sort,. 
then it is probably all wrong and a money- 
waster instead of a money-maker. Get your 
advertisement right before you spend money 
for printing it. If you cannot get it right, 
write to us and we will help you. ‘ 


THE GEO. P. ROWELL ADVERTISING CO. 
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10 Spruce Street, New York. 
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VOLUME 
TIGHTLY BOUND 


BEST COPY 
AVAILABLE 





